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Finest Meals for ‘Trail’ Campers 


BERNARD 
LOW MOISTURE FOODS 


Ted Bank, II, 
executive director 

of Institute for 
Regional Exploration 
Ann Arbor, Mich., 

is served Kamp 
Pack by his wife 

on their many 

world expeditions. 


Se 
BEEF STEW | 


aad 
BERNABD 


case AB WAFFLE Stegp 


it’s light! It’s tasty! It’s easy to fix! 


Choose from 180 items! Delicious flavor sealed foil package feeds four or eight outdoor 
appetites. Packed in our own U.S. Government inspected plant! 


Check these “examples’’— For breakfast, serve ginger or buttermilk pancakes with 
syrup, omelette or scrambled eggs, hot chocolate. 


For lunch enjoy such hot favorites as chicken stew, in- 
stant pizza or Spanish rice. If you want a cold lunch, serve 
deviled ham or sardines with biscuits, punch, candy. 


For dinner, have soup, chicken pot pie, beef chile with 
beans, macaroni with cheese or beef or campers’ vegetable 
stew with pudding and milk shakes. 


Moisture proof packages need no refrigeration, no lengthy 
preparation. High altitude cooking instructions included! 


Bernard Food Industries, Inc., Dept. CM 
217 N. Jefferson St., Chicago 6, Illinois 
1208 E. San Antonio St., San Jose, Calif. 
165 Pemberton St., North Vancouver, B.C. 


Please send me complete information and 
t on Bernard KAMP-PACK foods. 


send me samples of the following 
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THE ESTABLISHED 


CAMP STANDARD FOR OVER 30 YEARS 


T-SHIRTS IN COLORS 


Colors Available: Scarlet, Gold, 
Navy, Royal, Purple, Black, Kelly, 
Dk. Green, Gray, Maroon, 
Orange, Old Gold. 


» 


~ 


SWEATSHIRTS 


Style BNSS. Youth Sizes: Oo — 16. 
Colors: White, Gray, Maize, Navy. 
Price 
.. e+» + $15.90 doz. 
15.30 doz. 
14.70 doz. 


Quantity 
1-3 doz. doz. .-. 
3-12 doz. 


Over 12 doz. 
Style NSS. Adult Sizes: S, M, L, XL. 
Colors: White, Gray, Maize, Navy. 
Quantity Price 

1-3 doz. ..+++++$20.40 doz. 
3-12 doz. 19.50 doz. 
Over 12 doz. 18.90 doz. 


HOODED SWEATSHIRTS 
SIZES FOR CAMPERS AND ADULTS 
The Newest idea in Camp Wear 


Adult Colors: White, Gray, Scarlet, 
Navy 


Youth and Juvenile Colors: 
NAVY Only 


Top Quality—Low Prices 
For full details, send for Catalog 


Style B84QS. Youth Sizes: 6 — 16. 
Quantity 
1-3 doz. 
3-12 doz. 
Over 12 doz. 


Price 


9.60 doz. 
9.00 doz. 


Style 84QS. Adult Sizes: 8, M, L, XL. 
Price 
roccese ERD Gon. 
11.40 doz. 
10.80 doz. 


Quantity 

1-3 doz. 

3-12 doz. 
Over 12 doz. 


ZIPPER SWEATSHIRTS 


Style BZCT. Youth Sizes: 6— 16. 
Colors: White, Maize. 
Quantity 
1-3 doz. 
3-12 doz. 
Over 12 


Price 


doz. 


Style ZCT. Adult Sizes: S, M, L, XL. 
Colors: White, Navy. 
Quantity 
1-3 doz. 
3-12 doz. 
Over 12 


Price 


doz. 
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.$20.40 doz. 
19.80 doz. 
19.20 doz. 
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. 24.00 doz. 
. 23.40 doz. 
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WHITE T-SHIRTS 


Style B78QS. Youth Sizes: 6— 16. 
Quantity 

1-3 doz. 

3-12 doz. 
Over 12 doz. 


Price 
-+++++++$9.00 doz. 
. 8.40 doz. 
. 7.80 doz. 


Style 78QS. Adult Sizes: S, M, L, XL. 
Quantity Price 
1-3 doz. 1 vec 0000 eee ane 
3-12 doz. 

Over 12 doz. 
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POPLIN JACKETS 


Zealon treated for water repellency. 
Full front zipper, two _ pockets, 
tailored cuffs. Fully washable. A full 
range of camp colors: Oyster, Gray, 
Maize, Maroon, Scarlet, Dark Green, 
Kelly, Royal, Navy, Copen Blue, 
White. 
Style BXX. Youth Sizes: 6 — 16. 
Price: $3.25 ea. 


FOR ADULT SIZES, SEE OUR 
CATALOG 


. ++ Plus a full line of 
CAMP SHORTS © EMBLEMS *® BANNERS @ PENNANTS 


and many other items for camper and counsellor. 


T-SHIRT SAMPLE: If you haven’t yet adopted Champion 
T-Shirts for your camp, we'd like to introduce them to 
you at no charge. Send us your camp design, indicating 
the color you'd like, and we'll be happy to make you a 


Pg 


free T-Shirt sample. 


Write Now 
for 
Complete 
Camp Wear 
Catalog 


CHAMPION KNITWEAR COMPANY, Inc. 


115 COLLEGE AVE., ROCHESTER 7, N.Y. ® 


CAMPING MAGAZINE 


P.O. BOX 850, ROCHESTER 3, N.Y. 





WASH and 
SANITIZE 


in minutes --- 
instead of hours: 





@ IT WASHES @ IT RINSES 
@ IT STERILIZES @ IT DEODORIZES 
@ IT PRE-HEATS 
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READERS' GUIDE TO CONTENTS — FEBRUARY 1960 


® ACA's Golden Anniversary Convention 
Tomorrow's Children <- How will ACA Serve Them? 
Highlights of ACA’s First 50 Years 


Preview of San Francisco Convention 


» Objectives 


Encourage Camper's Individual Growth 


How Your Camp Can Serve Senior Citizens 


The Camp of the Future 


> Program 


Jerry Alpern 
Bea Miller 


C. Walton Johnson 


Junior Maine Guides Learn to Live Out of Doors 


Approach to Creative Arts and Crafts 


> Operations 


Menu and Recipes 


Gerald E. Lewis 


Bernard I. Forman 


Marie E. Knickrehm and Dorothy M. Proud 


Fuel Problems? Consider LP-Gas 


® Service Features 
ACA Section News 
Equipment 


Letters from Readers 6 
Books for Better Camping 9 
ACA News 40 
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“Its Pedal Operation” is as simple as 
stepping on the gas pedal of your car 


Saves Work — Saves Money 


- - wherever Refuse Cans — Mixing 
Kettles—Stock Pots—Milk Cans—Insu- 
lated Carrier-Dispensers or any Large 
Containers — Waste Baskets, etc., re- 
quire cleaning and sterilizing—It does 
the job Faster, more thoroughly and 
with the greatest emphasis on Sanita- 
tion — Pays for itself quickly. It per- 
mits the use of Hot Water, Cold Water 
and Steam —in any combination or 
sequence — Operates with either High 
or Low boiler pressures — Easily In- 
stalled with standard fittings. 


EXCLUSIVE 


Patented 3 Direction- 
al, Pressure Propel- 
led, Cyclonic Jet 
Spray Nozzle Scours 
And Sanitizes Every 
Minute Area In A 
Matter Of Minutes— 
It Is Truly Revolu- 
tionary! 


Write for FREE Literature Kit CM-24 


Vacuum Can Cou 
19S. Hoyne Ave., Chicago 12, Ill., U.S.A 
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Official Publication of 
American Camping Association 
Bradford Woods, Martinsville, Ind. 


PRESIDENT: Fred V. Rogers, 3940 W. 49//2 
St., Minneapolis 10, Minn. 


VICE-PRESIDENTS: Gunnar Peterson, Room 
1302, 19 S. LaSalle St., Chicago 3; Stanley 
Michaels, 19647 Roslyn Rd., Detroit, Mich. 


SECRETARY: Marjorie Leonard, Woman’s Col- 
lege, Univ., of N. C., Greensboro, N. C. 


TREASURER: Oscar L. Elwell, Cheshire County 
YMCA—Camp Takodah, 40 School St., Keene, 
N. H. 


PAST PRESIDENT: T. R. Alexander, 304 Wood 
St., Pittsburgh 22. 


PUBLICATIONS COMMITTEE: Jerald B. New- 
ton, Camp Pinnacle, West Lebanon, N. H. 


Headquarters Staff — EXECUTIVE 
DIRECTOR: Hugh W. Ransom; ASSISTANT 
EXECUTIVE DIRECTOR: Gerard Harrison; 


STANDARDS DIRECTOR: Sidney N. Geal. 


Nationa! 


Edited and Published by 
Galloway Publishing Co. 
120 W. 7th St., Plainfield, N. J. 


EDITOR AND PUBLISHER: Howard Galloway. 


EDITORIAL STAFF: Marjorie Hicks, Managing 
Editor; Nancie Bray and Olga Loukides, As- 
sistant Editors. 


CIRCULATION STAFF: Florence Sanders, Cir- 
culation Supervisor; Viola E. Johnson, Sub- 
scription Supervisor. 


ADVERTISING STAFF: Stanley £. Walker, 
Eastern Adv. Mgr.; Nancy Williams, Promo- 
tion Mgr.; Agnes Burfeind, Production. 


MIDWEST REPRESENTATIVE: Richard G. Mil- 
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FAR WEST REPRESENTATIVE: Richard B. Kil- 
ner Co., 3142 Wilshire Blvd., Los Angeles, 
Calif., and 465 California St., San Francisco, 
Calif. 
Please send all editorial and advertising 
correspondence to Camping Magazine, 
120 W. 7th Street, Plainfield, N. J. 
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The easy way 
to solve 


the poison plant 
problem in your camp 


POISON IVY 





AQUA IVY* offers you a two-way plan to reduce * F 
the poison ivy and poison oak hazard to a minimum— 
and it costs you nothing 





*WHAT IS AQUA IVY? 


Aqua Ivy is a tablet that provides remarkably 
effective protection-from-within against poison ivy 
and poison oak. Taken before the poison plant sea- 
son starts, AQUA IVY TABLETS can give your campers 
season-long immunity to all forms of poison ivy, 
and poison oak. Clinically tested and proven effec- 
tive, AQUA IVY TABLETS have received seals of 
approval from Good Housekeeping, McCall’s and 
Parents Magazine. AQUA IVY TABLETS are available 
at your local pharmacy. 








HERE’S HOW THE PLAN WORKS 
1. PREVENTION —aaua iw ape will supply 


you, cost free, with an informative booklet entitled 
“Facts You Should Know about Poison Ivy and Poison 
Oak”. This booklet explains the poison plant hazard 
and also tells how AQUA IVY TABLETS were developed 
to provide immunity to these poisonous plants. It in- 
cludes research findings and clinical documentation. 

Send this booklet in your pre-season mailing to all 
camp parents. 


2. RECOGNITION —aaua ivy will also send 


you, free of charge, a new “recognition” poster which 
illustrates in color the various poison plants, tells how 
to recognize them, describes how and where they 
grow. Thus any of your campers who are still suscep- 
tible (because they have not taken AQUA IVY TABLETS) 
can learn to avoid contact with poison plants. 

Exhibit this poster conspicuously where all your 
campers will see it. 


HERE’S ALL YOU DO 


Just fill out the attached coupon, indicating the quantity 
of booklets you need for mailing to parents and the num- 
ber of posters you plan to display at your camp. And tell 
us where you want this material shipped. 


SYNTEX CHEMICAL COMPANY, Inc. 
10 East 40th Street, New York 16, N.Y. 


Please rush us the following quantities of AQUA IVY 
booklets and posters: 


Booklets 
Posters 








Ship to: 


Camp name: 





Address: 





City and State: 





Director's Name: 














You get lotal participation in your — 
PHYSICAL EDUCATION PROGRAM (ampingZo~ 
with a Gree Harvard Kit for Gold Medal | LETTERS FROM READERS 


HARVARD TABLE TENNIS TOURNAMENTS 


today- To Catherine C. Hammett 





y ON 9, MASS: I have sent Kit Hammett this let- 
.. .* go STATE ST: = a ter to tell her that the Campcraft Cer- 

fae tennis tov FE _ tification Course had raised the over- 
MARY . e send vs we _ all level of enjoyment and skill of 
Gentiemen: ore’ ournament ig my campers and counselors for the 
out-of-doors. 

“It gives me pleasure to express to 
scHOOt gi you the appreciation of my counse- 
NAME ng 4 lors and myself for the significant 
page ' » ) contribution you have made to camp- 
% a ing in developing the Campcraft cer- 
ZONE — @ tification program. 

STATE ie “Two summers ago we had a cer- 

tified instructor give the Campcraft 
leadership training course to all our 
| Staff during Pre-camp Counselors’ 
| Training. Last summer one of our 
| staff gave the course. Previously, 
there had been at times a lack of en- 
thusiasm on the part of some new 
counselors about the work involved 
in cook-outs and overnight trips. 
Since we have given the Campcraft 
certification course, all our counselors 
and campers really enjoy them. The 
skills they learned have _ increased 
their joy in outdoor living. 

“We look forward to the new trip 
craft program we are told you are 
developing. We hope soon there will 
be more trained Campcraft instructors 
available.” 





56 
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Mrs. F. M. Isserman 
Camp Chickagami 
Winter, Wisc. 


Issues on Microfilm 

University Microfilm has your 
permission to reproduce complete 
volumes of Camping Magazine on 
microfilm, on a royalty basis for sale 
to libraries and others already sub- 
scribing to the regular paper edition, 
but who wish to use the microfilm for 
economical storage and occasional 
use. 

In most cases this is a_ perfectly 
satisfactory arrangement, but in other 
cases libraries prefer to keep a bound 
set on their shelves. Sometimes sepa- 
rate issues or even just a few pages 
are lacking from what would other- 
wise be a complete set. In such cases, 
would you object if we reproduced 
entire issues of your publication in 
enlarged form from the microfilm 

i which we already have? 


x { Stevens Rice 
a HARV M4 | University Microfilm, Inc. 


1 Ann Arbor, Mich. 
Talle Tennis Ca. We think this is a great idea, en- 


Bias ) 60Stats & 4 Boston Mass. | abling us to furnish back issues to 


_ those who request them.—Ed. 
| FEBRUARY 1960 





Saep-- > WHEN YOU TALK OF 
-©| CAMP WATER BEING SAFE... 


ad 


°*Fresh and clear’’ isn’t good enough 


“Natural well” water or “‘spring-fed’” water doesn’t mean safe 

___ water. Chlorinated water does. No matter how clear and clean water 

-+= looks, if it’s not chlorinated it’s fair game at any time for disease- 
— bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
with Wallace & Tiernan proven equipment ensures the safety of your 
camp water... and it costs just pennies per day. 

W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 
throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 
$-92 


Let’s take a U[et-) ae] Aaa 


CAMPERS MEDICAL 
EXPENSE PLAN 


Flexible day and resident plans * Staff 
members may be included * Travel cover- 
age * Low Cost * Emergency dental care 
* Tuition refund 


Write: 
E. A. Kenney, Exec. Dir., MUTUAL LIFE INSURANCE CO. 


14 S. Wycombe Ave., Lansdowne, Pa. Lancaster, Pa. 
Special Risks Dept. 
MEMBER ACA 


CAMPING MAGAZINE 





Crystal Clear — 
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Sealed in flavor... 
holds up longer at room temperature 


EXTON GELATINE desserts and salads look 
S appetizing, taste delicious and give you a 
remarkable low cost per serving. 

You can do so much more with Sexton Gelatine 
—from a simple square of plain gelatine to a 
fancy molded salad or dessert. The cost—just 
pennies per serving. 

Sexton adds the magic of sealed in flavor to 
the ease and economy of gelatine servings. 


Your molded salads and desserts will retain 
their refrigerator shape longer at room tem- 
perature—because of the special blending of 
Sexton Gelatine. 


Your Sexton representative will be glad to 
demonstrate the remarkable variety, quality 
and economy of Sexton Gelatine. See him soon 
or write: John Sexton & Co., P. O. Box J.S., 
Chicago 90, Illinois. 


FAMED FOR FINE FOOD FOR OVER 75 YEARS | —— | Sexton Gelatine is 


packed in vacuum 


e tins, in either 
wally : (RE No. 10 or No. 24% 
YD } : sizes, assuring 
— Taney aaer @ longer shelf life. 
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BOOKS FOR BETTER CAMPING 


How To Select a Summer 
Camp for Your Child 

By Irving Horowitz, The Chilton 
Co., 56th and Chestnut Sts., Philadel- 
phia 39; cloth, $2.95, paper, $1.95. 

This book would seem to be mis- 
named. The title indicates the book 
will assist parents in the selection of 
a camp; whereas, the content primari- 
ly describes in great detail the opera- 
tion and facilities of one private camp. 

No doubt some parents may use the 
criteria in this book to select a par- 
ticular type of private camp. How- 
ever, in the opinion of a cross section 
of camping leaders who have read the 
book, a majority of camp directors 
and many parents as well will find 


themselves in strong disagreement 
with many of the book’s choices of 
criteria by which to judge camps. 


Fun with the Sun 

By D. S. Halacy, Jr., The Macmil- 
lan Co., 60 5th Ave., New York 11, 
$2.75. 

With description 
seven projects are developed to 
“harness the sun.” Projects include 
building a reflector cooker that may 
be taken on a camping trip, a solar 
furnace that can be used for soldering 
and jewelry work, an oven that can 
bake a loaf of bread in a little over 
an hour, a solar water heater and a 
sun-powered radio. 


and diagram, 


Social Games for Recreation 
(2nd Edition) 

By Evelyne Borst and Elmer Mitch- 
ell, Ronald Press Co., 15 E. 26th St., 
New York 10, $5.50. 

Over 700 games for social recrea- 
tion programs are described in this 
book. Part One presents social activi- 
ties for indoors; Part Two gives in- 
struction for theme parties; and Part 
Three describes games for outdoor 
play. 


Inclement Weather Activities 

By Jerry G. Edwards, Pacific Rec- 
reation Service, PO Box 185, San 
Jose, Calif., $2.50. 

This book was written to assemble 
simple games and activities appro- 
priate for use indoors by children of 
elementary school age. Activities 
chosen are in accord with principles 
of physical education and are classi- 
fied by age group and type of activity. 





New Home for SEIDEL’S 











Trail Packets* and Other Camp Foods 


Products with a proud and respected tradition—now produced 





for you in a sparkling new plant located in Elk Grove Village, 








a suburb of Chicago. From our Village kitchens to yours, 
like 


smooth and satisfying instant desserts, different tender gelatine 


old favorites our true fruit-flavored beverage bases, 








desserts, distinctive Cake Craft® Mixes! Revolutionary new 
products, too: TRAIL PACKETS, for instance, the original 


trail-side specialty that added a new term to the camper’s 








‘ep Now Ready and Yours 
\ for the Asking! 


/ 1960 Camp Foods 
Digest 

/ Portion Control Table; 
Trail Packet Brochure 

/ Samples to Directors 
and Dieticians 


vocabulary! When next in Chicago, come see us! In the 
meantime we'd love to hear from you! 


Be Sure To Visit Our Exhibit at the San Francisco ACA Convention 


AD. SEIDEL & SON INC. 


Suburban Chicago: 2323 Pratt Blvd., Elk Grove Village, Ill. 
Eastern Branch: 42 Lispenard St., N. Y. 13, N. Y. 
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Fulton 


TENTS 
LAST 
LONGER... 





Rugged, long lasting Fulton tents are designed and built for BETTER oe 


rough use year after year...under all weather conditions. 


Treated with the exclusive Fulton formula, all Fulton tents COST 


have the famous Fulton features...double-stitched seams, 


balanced strength canvas, and all points of stress are reinforced. [FE 4 S ' 
Be ready for the big camping season ahead—order your needs today! a 


Miade to Your Specifications 
—ALL TYPES AND SIZES 


Phone MUrray 8-1111, 
TWX: AT 24, 
wltom ) ° 


COTTON MILLS P. O. Box 1726, 


Atlanta 1, Georgia 


1 Balanced Strength. Fulton’s 2 Double-stitched seams—sewed 3 Fine workmanship in every 
U.S. Army, 12.63 oz. Duck pro- with rot-resistant thread—add Fulton tent, backed by over 90 
vides equal strength both cross- extra strength and service. years experience. From pup tent 
wise and lengthwise, adding to “big top” you’re assured of 
years of life to the tent. top quality production — the 

finest of the tent-maker’s art. 
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Part IV 


“TOMORROW'S CHILDREN: 
Campings Golden Challenge ; 


How Will ACA Serve Them? 


N THIS 50th anniversary year, soon to be highlighted 

by the National Convention in San Francisco, every 
member of the American Camping Association has many 
reasons to be proud of the organization’s accomplish- 
ments. We are proud of the fine men and women who 
have served as leaders of the Association and as leaders 
of the camping movement. We are equally proud of the 
millions of boys and girls who, through their experiences 
in camps, are today better equipped to live and work 
happily as adults. 

The anniversary celebrations in San Francisco and at 
ACA Section meetings will pay tribute to the organiza- 
tion’s Standards Program, the executive staff, our national 
headquarters building in Martinsville, Ind., the growth in 
membership of the Association and the continuing growth 
of ACA in services to both camp directors and the pro- 
fession. 

Perhaps one of the greatest contributions of ACA’s 
first SO years has been the development of an “on-going” 


spirit. Few projects undertaken by the ACA have been 
considered fully completed. The Standards Program is still 
moving ahead. Plans are underway to increase the rate 
of membership growth. In every area of service to mem- 
bers, ACA committees are planning for both the imme- 
diate and long-range future. 

In this installment of Camping Magazine’s tribute to 
ACA, the editors asked the current chairmen of ACA’s 
National Standing Committees to outline their plans for 
the coming decades of service to America’s children. Fred 
Rogers, ACA’s president, keynotes this feature. 

Some committee chairmen discuss projects now under- 
way. Others speak of not-too-distant projects and others 
of plans for service in years to come. All reflect the spirit 
of on-going service so carefully created and nurtured by 
the first members and leaders of ACA. 

Just as ACA members accept the challenge of provid- 
ing “Better Camping for All,” our Association is now 
locking forward to serving Tomorrow’s Children. 


Strong, Aggressive ACA to 


Meet Tomorrow's Needs 


By Fred V. Rogers 


President, American Camping Association 


Simultaneously the American Camping Association 
moves into its second half century and a new decade. Both 
give evidence of being even more exciting and challenging 
than the “fabulous fifties” just completed. 

Who would have thought, as camping’s ‘“Mid-century 
Report” was completed, that the fifties would see such 
a magnificent decade for camping and ACA? It was dur- 
ing this single decade that the Standards Program reached 
fruition and became an important service to membership. 
A courageous step was taken in raising a seemingly “stag- 
gering” sum of $78,000 to build a debt-free “home of our 
own” — the National ACA Headquarters at Bradford 
Woods, Martinsville, Ind. 

Service to members received greater emphasis through 
Camping Magazine, publications, strengthened Sections, 
increased professional staff, reorganized committee struc- 
ture and National Board. Membership in the Association 
doubled. Attendance at National and Regional Conven- 
tions reached such proportions that only a few Sections 
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and cities are able to adequately plan and serve them. 

Membership involvement in Sections and National vol- 
unteer Committee assignments and projects has reached 
tremendous proportions. The result of the progress during 
the 1950’s has been increasing benefits for the millions 
of campers who are the real beneficiaries of an aggresive 
and purposeful ACA. 

And yet, who among us would dare to believe we have 
“met the challenge” or have done more than scratch the 
surface? Even the most conservative would have to admit 
the next decade bids fair to be identified as the “sensa- 
tional sixties.” ACA has laid the groundwork for its role 
as the “voice of camping.” 

We recognize great personal limitations in attempting 
to forecast the long range growth and progress of ACA. 
We are willing to bet our reservation on the first space ship 
trip against your 100-acre camp site on the moon that 
ACA’s phenomenal advances of the fifties will be dwarfed 
in the shadow of the progress during the sixties. We are 
also convinced that a strong ACA will be increasingly 
necessary in the complex society in which we live. 

The full impact of the “population explosion” will be 


' 





felt by camping by the mid-sixties. More education for 
the public on the greater values of a camping experience, 
greater emphasis on leadership, additional camping land 
and facilities have immediate priority, if we are to serve 
the needs of these young people. 

The continued urbanization of our population will make 
demands of the camps throughout the country to satisfy 


Fred V. Rogers 


the urge of young people to pioneer, to seek the freedom 
of the open spaces, and the adventure of the out-of-doors. 

Camping people need to recognize and take a position 
regarding significant social trends. The search for security, 
above all else, the creeping paralysis of government bu- 
reaucracy, the yearning for material things all need to 
be of concern to camping leaders. 

As bureaucracy grows, so does legislation. The decade 
just passed left some legislative clouds which imply prob- 
lems to camping. A strong ACA has, as one of its great- 
est purposes, the organization and strength to guide and 
influence in matters involving law. 

Perhaps one of the immediate future's greatest chal- 
lenges to the American Camping Association and camp- 
ing is an aggressive approach to “saving the open space for 


Enrichment, Stimulation 


Through ACA Program 


By Marjorie Leonard 
ACA Program Committee Chairman 


The American Camping Association’s National Program 
Committee has concerned itself in the past with the de- 
termination of trends and emphases in camping on the Na- 
tional level and with the assistance to program planning 
on the Sectional and Regional level. 

During the recent Section Presidents’ Workshop it was 
agreed that a function of the committee might be as a 
clearing house for sharing of ideas among Section Pro- 
gram Chairmen. The committee envisions this as a possi- 
bility, if Section Chairmen are interested. The accumula- 
tion of marked programs following each meeting, with 
highlights indicated and outstanding speakers or leaders 
noted, would enable the Committee to send Section Chair- 
men suggestions for new and different topics, and in many 
cases, names of persons able to bring new stimulation to 
their group. 

It is conceivable that, during the next decades of camp- 
ing, the ACA will take leadership in stimulating programs 
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our citizens.” Already National Parks are feeling the 
pressure of the mass movement of the city to the out-of- 
doors by the streams, the lakes, the mountains and the 
woods. Who but camp people are in the best position 
to anticipate the needs, find ways and means to protect 
that which is now set aside and strengthen and support 
the small groups of dedicated citizens who seek more 
lands for tomorrow’s children? 

What is camping’s position in the increased pressure 
and tension which face tomorrow’s society? Cold wars, 
financial problems, accelerated intellectual programs, 
more mobilization, scientific achievement, more leisure, 
have outpaced the physical and mental ability of the popu- 
lation to adjust to the circumstances. Perhaps camping is 
the oasis that can establish a pause for stability in this ac- 
celerated, exciting age before us. 

A strong, aggressive ACA is necessary to meet the chal- 
lenge of the “sensational sixties... Membership growth 
must outrun the population explosion. The fact that to- 
day's ACA Accredited Camp, even though doubled in the 
last decade, still represents less than one-third of the 
known camps in the country, is a burden which is the 
responsibility of every member. 

It is time for camp directors to take a look at their pro- 
fessional status. If we are to be professional, we need to 
keep abreast of the changes and trends in our society. 
There is a wealth of valuable material available through 
other child-related research studies and programs and we 
should avail ourselves of this information to better serve 
our campers. As professional people, we need to recognize 
our obligation to ethics and standards among ourselves as 
well as toward the general public. Good attitudes and prac- 
tices need not be written or recorded to get a favorable 
response from professional people. 

Camping programs must anticipate needs. Good camp- 
ing leadership must greatly increase to meet the require- 
ments of anticipated increased camping interest. Open 
spaces must be found to keep alive the pioneering heri- 
tage which is bound within the soul of every man! 

About the only static thing we envision in the ACA 
program is the motto to which we all subscribe—*Better 
Camping for All.” 
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that will reach camp directors who need to take a look at 
their traditional camp programs. This will enable direc- 
tors to evaluate their programs in light of the boys and 
girls who will become citizens in a world with much more 
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leisure time. Tomorrow's children and adults will need 
resourcefulness and creative thinking to avoid pitfalls of 
boredom and degenerative thinking. 

Looking into the future, the Program Committee hopes 
to bring to camping people an understanding of the neces- 
sity of making more than assumed contribution to the 
total fitness of our youth. Communities and some states 


have already launched such a program and camping, with 
a perfect laboratory and climate, should be equally cog- 
nizant of its responsibility. 

It is our aim to start the next 50 years of camping with 
the hope its completion will find camping people able to 
say that they know children are better and finer because 
they have camped. 


Combined Efforts to Meet Needs of Youth 


By Carolyn Cotton 
Field Services Committee Chairman 


In this supersonic, jet-propelled age with the exploding 
population and people being drawn ever closer together, 
camping has a greater opportunity and responsibility ‘to 
aid in the development of young people. Through camping 
experiences both children and adults can find much need- 
ed opportunities for release from the tensions of today’s 
world; to have time to think, dream and wonder; to de- 
velop an appreciation of the world around them; to ac- 


quire skills and interests for meaningful use of their free 
time and extended life span; and to help them develop a 
better understanding and appreciation of others and to 
learn to live in harmony with their fellow man. 

To provide the kind of camps and camping programs 
needed to meet the needs of youth today, and to insure 
the future of camping, camping leaders must combine 
their efforts. ACA provides the vehicle for camping lead- 
ers to work together, plan together, and to make the 
voice of camping heard and its contributions to the physi- 
cal, mental and social well-being of children known 
throughout the country. The Field Services Committee 
has worked to develop strong Sections of ACA to provide 
opportunities for all camping leaders to work together and 
to participate in the business of the organization. The Re- 
gional Advisory Board has been developed to provide more 
service to the Sections and a closer tie with the National 
Organization. The development of Districts within Sections 
is bringing ACA even closer to each individual member or 
potential member. 

The Field Services Committee can serve tomorrow’s 
children as it continues to work to strengthen Sections; to 
interpret and promote projects of the National Organiza- 
tion such as standards, leadership certification, proper leg- 
islation; and to promote ACA membership. The goal of 
the committee is the development of strong, active ACA 
Sections in all corners of the country and to have all camp 
leaders active members of a Section. It is also hoped that 
the ACA staff can be enlarged to include Field Staff who 
would be available to work directly with Regional Chair- 
men and ACA Sections. 


Adequate Finances for Strong Services 


By Oscar Elwell 


Finance Committee Chairman 


To serve America’s children better calls for a stronger 
American Camping Association National office, greater 
service to members, higher standards, and more studies at 
the grass roots. We cannot depend on income from na- 
tional conventions, regional conventions, or contributions 
to finance ACA. 

The ACA, as the professional society for camping peo- 
ple, must have a dues structure adequate to finance the 
national office and give service to members, if we hope to 
serve tomorrow's children. 

We believe 1/10 of one percent of gross income for 
Camp Members is realistic and fair. The 20% deduction 
is a forgiveness clause much like our income tax feature. 
We have not found a better formula. The annual dues for 
students, individuals, and executives in most professional 
societies are higher than our present ACA dues structure. 

It is now time to rally to the cause of “Better Camping 
for All” by each camp paying its fair share to ACA. 

We must continue the Standards Program; improve 
Camping Magazine and all ACA publications; strengthen 
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weak or smaller Sections; increase the number and caliber 
of workshops; do a better job in the fields of publicity and 
public relations; implement standards for family camp- 
ing; prepare materials or guides for new camp directors; 
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answer the basic problems in visual aids, the CIT pro- 
gram, and strengthen ACA as a professional society. 

We must find methods through the ACA to improve all 
types of camping so that parents and campers can be as- 
sured “Quality in Camping” in each ACA member camp. 


As National Treasurer, I predict 10,000 members and 
a $150,000 budget within five years to place camping for 
tomorrow's children in the highest possible category. Each 
member must help pull the load! “Cast your bread upon 
the waters and it will return many fold.” 


Increase Effectiveness of Camp Personnel 


By Catharine C. Reiley 


Leadership Committee Chairman 


The pioneer leaders in organized camping were people 
with deep beliefs and convictions. They faced the chal- 
lenge of utilizing experience gained in other professions in 
building the foundation for our modern camping program. 
Today we, in turn, are faced with a challenge. Camping 
has come of age. It has become an integral part of our 
American way of life. It is ever growing and expanding. 
Today’s camp personnel are expected to make the best 
use of the accumulated leadership experience of the past 
50 years. 

The charge to your National Leadership Committee 
is clear cut — increase the effectiveness of camp person- 
nel. A simple statement but not one that is simple to ac- 
complish. The committee has established priorities and 


has dreams for the future. These we would like to share 
with you. 
1961 - 1962 Goals 

Campcraft Certification Program -—— All Sections of- 
fering courses for Campcrafter, Advanced Campcrafter 
and Tripcrafter ratings. Development of course content 
for Head Counselor (in charge of Campcraft Program) 
rating. Instructors’ Workshops held in conjunction with all 
Regional Conventions. 

Counselor-in-Training Program — Compilation of ex- 
isting materials and practices. Report to membership. 
Preparation of guidance material. 

College Courses — Revision and publication of course 
outlines for Camp Administration and Camp Counseling. 
Formation of active subcommittee of College Instructors 
to tackle problems and concerns in training of future 
camping leaders. 

Recruitment — Closer tie-in with U.S.E.S., State Em- 
ployment Bureaus, College and University Placement Of- 
fices, Section Placement Services. 

Future Dreams 

Emphasis on in-service training for camp personnel 
through seminars at all National and Regional Conven- 
tions. Further development of Campcraft Certification 
Program and work with other national organizations to 
offer jointly sponsored Certification Programs in related 
areas — nature, waterfront, etc. Exploration and develop- 
ment, if feasible, of Camp Directors and Camp Counse- 
lors Course to be given by ACA. Greater emphasis on re- 
cruitment for the camping profession; development of ma- 
terials. Study of advisability of student chapters of ACA 
on College and University campuses. Full time profes- 
sional service at ACA Headquarters concentrating on this 
area of work. 


Tomorrow's Children and the Law 


By Wes Klusmann 
Legislative Committee Chairman 


A prime concern of the American Camping Association 
is the improvement of the practices and operating tech- 
niques in camp administration to insure safe, significant, 
and superbly happy experiences for children. 

Our finest hour was when we adopted the Standards 
Program. This logical master stroke came none too soon 
but provided a solid foundation for our entire future. We 
have a place to stand! We have a sound basis for inter- 
pretation. We have provided a profile of practices that can 
well serve as guides to legislation. 

What kind of day is this? This is a day for taking a 
stand; for enlisting the power of public opinion and the 
power of law to guarantee sound, sensible standards of 
operation in children’s camps. 

This is a day for establishing a partnership with govern- 
mental groups, local, state, and federal, in achieving our 
common goals. 

This is a day for evaluating our position and setting 
a course for progress that will not be littered by ill-ad- 
vised action or half-baked ideas. 
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This is a day for telling what we are and what we do, in 
order that we may be joined by friends and supporters in 
all walks of community life. 

Here are some goals for today and tomorrow: 

1. To develop a definition or concept of organized 
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camping that will set it apart from resorts, honky-tonks, 
and road-side stands, and recognize it as a profession or 
organized community influence on a level with educa- 
tion, serving as a guide to those whose responsibility it is 
to serve as well as protect. 

2. To be alert to the currents of legislation and be pre- 
pared to take a stand when the best interests of children 
are at stake. 


3. To be prepared for tomorrow with its inevitable 
change in patterns, like the extended school year, greater 
spread in vacation periods, more leisure time, more agen- 
cies and organized groups in camping, need for more 
land, multiple use of present land, more year round 
camping. 

Yes: We'll be bigger and more complex: Will we be 
better? That is the challenge from Tomorrow’s Children. 


The Voice of ACA -- Its Membership 


By Herb Rogers 


Membership Committee Chairman 


For the children of tomorrow, the American Camping 
Association must face the challenge of preserving room 
for camping, of educating a new generation to its values, 
of guarding our remaining wilderness areas, of keeping 
camping as one of the high-level, top-standard and funda- 
mental experiences of life itself. 


The membership of ACA constitutes its “Voice.” Ac- 


tually, the “larger the membership the louder the voice.” 
The voice must speak out — for better standards for 
camping, and to awaken the public to the desperate need 
for preserving wilderness areas in a nation rapidly being 
overrun by bulldozers and housing units. Camping’s voice 
must be loud to be heard. 

In the clamor for “progress” camping must speak out 
to preserve the opportunity for young America to know 
something of the wonders of nature and of our diminished 
wild life and natural resources; to know something of the 
fundamentals of how things grow; to keep a balance, 
achieved only by a knowledge of the timeless essentials of 
food, clothing, shelter and self-reliance. 

While membership in ACA may seem to some a prosaic 
thing — a matter of paying dues, of attending meetings, 
of working on committees, and of reading mail, it is more 
important to realize that it is an association with other 
like-minded, far-seeing workers across the country. 

Today’s membership of ACA, basically an association 
of like-minded people, can serve tomorrow’s children by 
uniting to carry on the fight for better camping and, in 
fact, to insure that there will be camping tomorrow. 

ACA provides services and will provide more, but of 
greater importance is the fact that it provides an oppor- 
tunity for each member to serve. Perhaps the most im- 
portant thing about ACA membership is not what a 
member gets but what he can contribute, by joining his 
efforts with others. 


Unique Role of Camping Programs 


By Elisabeth Strom 


Program Committee Chairman 


“Organized Camping is a creative, educational experi- 
ence in cooperative group living in the out-of-doors. It 
utilizes the resources of the natural surroundings to con- 
tribute significantly to physical, mental, spiritual, and so- 
cial growth. It is a sustained experience under the su- 
pervision of trained leadership.” 

This definition of organized camping was prepared by 
the Committee on Camping, Education-Recreation Divi- 
sion, National Social Welfare Assembly, of which the 
American Camping Association is a member. 

If we accept this definition, which re-emphasizes the 
long-accepted philosophy that everything a child does in 
camp is program, then any analysis of the effectiveness of 
our camp program should be based on this total concept 
rather than on a narrow interpretation of program as par- 
ticipation in activities and the learning of skills. 

In “Better Camping for All” (1952) the National Pro- 
gram Committee supplemented the above definition as 
follows: 

“Camping contributes: 

“To good health through supervised activity, sufficient 
rest, good food, and wholesome companionship; 
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“To spiritual development by helping campers to recog- 
nize and appreciate the handiwork of God in nature; 

“To social development by providing experience in 
which campers learn how to deal practically and effec- 
tively with living situations; 

“To citizenship training by providing through its com- 
munity of campers the medium for democratic participa- 
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tion in decision making, planning, and carrying out of 
activity; 

“To the development of self-reliance and resourceful- 
ness by providing experience and instruction in which 
campers acquire knowledge and skills essential to their 
well-being.” 

The Program Services Committee plans to serve to- 
morrow’s children by exploring the recreational and edu- 
cational practices and trends related to ACA standards 
and by interpreting to camp leaders the unique role of 
camping in these fields. 


This committee, through reviews and lists of existing 
material, will share resources with Sectional program 
chairmen, camp directors, and counselors. To give real 
services to leaders and thus to campers, this committee 
will direct and develop such program materials as may 
be approved by the ACA Board of Directors. 

Through cooperation of this committee and the Pro- 
gram Service committees in the Sections, workshops and 
studies in areas of common interest may be set up. The 
goal of good total camping program for tomorrow’s chil- 
dren is the aim of all. 


Power, Potential and Promise of Publications 


i 


By Jerald Newton 


Publications Committee Chairman 


As you read your new copy of LIGHT FRoM A THOvu- 
SAND CAMP FIRES, you will enjoy selected articles that 
appeared in ACA’s “Camping Magazine.” Here authors 
share with you their constructive thinking on camping 
and make valuable and pertinent suggestions which you 
can use. This illustrates the power of publications. Publi- 
cations provide the means of expressing, through the 
printed page, the thoughts of those who have something 
worth writing as a stimulant to those who read. Publica- 


tions provide the means to give the best material the 
widest audience. Moreover, publications have power to 
preserve values from the past and present and power to 
project these values into the future. 

As partners who influence the growth, development 
and interpretive skill of children and youth, we in camp- 
ing must lean heavily upon the potential of the printed 
word. Publications have the potential to carry to leader- 
ship the findings of research, to share with leaders the 
best discoveries, the ways to advance. Publications have 
potential to inspire leaders and youth to work together 
to build “more stately mansions” of soul and society. 

To workers with Tomorrow’s Children publications 
hold promise for the future. The advance of electronic 
research and related technology will ultimately transfer 
the printed word from central depositories into homes 
and schools and camps with the speed of light. Combina- 
tions of micro-wave, micro-print and micro-projection will 
enable a camp director to receive selected ACA or other 
material into his study, his camp or a staff meeting— 
from author, committee or workshop—without delay and 
at reasonable cost; for the dreams of today become the 
realities of tomorrow. Yet the speed, the productivity, 
the quantitative of the machine must ever be subservient 
to the goals and controls, the mind, the qualitative of 
man. And so publications will remain, in the future as 
in the present and past, with all their power, potential 
and promise—an avenue to transfer thought, a means of 
communication from person to persons, a vehicle of 
service to all in the camping field. 


Spread the Message of Camping 


By Ruth Isserman 
Public Relations Committee Chairman 


One of the most important goals of the American 
Camping Association is to encourage the highest possible 
standards for all camps so that our campers will secure 
the maximum benefits from living “in the woods and the 
wide open spaces.” Someday, too, we hope all children 
will be able to have camping experiences. 

ACA seeks to help parents become as discriminating 
in choosing camps for their children as they are in select- 
ing colleges. Agencies that administer camps, their pro- 
fessional staffs, board personnel and camp directors wel- 
come the availability of standards developed by ACA. 
Budget committees of Community Chests and similar 
groups can be educated by a standards code about the 
need for upgrading camping facilities and can function 
more intelligently if they know the code of good camping. 

The training of counselors, the education of parents 
and the general public will greatly benefit from authorita- 
tive statements on camping. Health, guidance, safety, 
sanitation, personnel, administration, program, site and 
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facilities, and transportation are among the aspects of 
camping that we stress. Through making known the best 
in camping practices, we can cultivate a sympathetic 
attitude to those essentials we prize so much. 

If children learn how to live together with other chil- 
dren and to develop friendships in our country through 
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camping program, they will learn how to cultivate friend- 
ships with all people of the world. Our earth has suddenly 
become a small place. For us to survive, it is imperative 
that we teach our young people to be good neighbors. 

To publicize these dedicated goals of ACA we require 
the aid of all the media of communication—the press, 


the platform, radio, television, periodicals. They cannot 
be reached most effectively by amateurs in the field of 
public relations. Even as in camping we need trained 
personnel, so too in public relations we must secure pro- 
fessional service and advice so that we can wisely dis- 
seminate the message of camping. 


Standards Can Not Be Static 


By Wilbur Joseph 


Standards Committee Chairman 


The growth of camp standards has been a voluntary, 
educational program entered into in a most enthusiastic 
manner by hundreds of camp directors. When standards 
were voted upon by the American Camping Association 
in 1948, there was a great deal of apprehension and fear 
that ACA would lose camp membership. These fears were 
not realized. 

Standards came about because camp directors wanted 
better camping for today’s children. Camp membership 


Research-- Foundation for 


By Betty van der Smissen 


Studies and Research Committee Chairman 


Research in camping cannot be only for the academic 
person or colleges and universities. It must be utilized 
by the professional camp leader as one foundation stone 
on which to build effective camp programs. 

One of the greatest challenges for quality program for 
tomorrow’s children will come from within the camping 
field itself—-to understand and integrate the various camp- 
ing experiences and opportunities children will have: 
school camping, day camping, family camping, tripping, 
church, youth agency, and private resident camping. How 
can each be made more meaningful? 

ACA, through studies and research, can further serve 
tomorrow's children by endeavoring: 

To continue building its standards and evaluative pro- 
cedures based on facts from sound research; 

To determine unique techniques and methods 
adapted to the outdoor environment; 

To relate findings in child psychology, growth and 
development principles, and sociological interactions to 
the situations and settings in camp environment; 

To more adequately train leadership in understanding 
proper individualization of program for each child;. and 

To utilize findings on efficient administrative practices 
so to enable more to attend camp due to reduced costs. 

The role of ACA, specifically through its committee 
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Effective Camping 


expanded and standards became one of the most im- 
portant projects in ACA history. Standards Director, 
Sidney Geal, has trained and will train instructors of 
certified visitors. They will, in turn, be training hundreds 
of camp visitors for the Standards Program. 

ACA has adopted standards for Resident Camps, Day 
Camps, and Family Camping. Standards for Travel Camps 
are near the completion stage. Guide lines for Short-Term 
Camping will soon be made available. Standards in the 
program area are being re-appraised with the possibility 
of a new approach being applied. Another project of the 
Standards Committee is a rewrite of the “Marks of Good 
Camping,” which will be entitled “This Is Camping.” 

Standards cannot be static. Changes and upgrading are 
a necessity. Standards must move forward with ACA. 

The success of standards must be correlated to the 
accomplishment of many other ACA committees. The 
Standards Committee formulates desirable objectives with 
the hope of providing a better camping program for all. 
At the same time many other ACA committees have, or 
are developing, projects which are improving camping in 
many different areas related to the Standards Program. 

Standards have a tradition and foundation that present 
an ever increasing challenge. The Kellogg Workshop and 
the Kellogg Grant provided momentum. The wisdom and 
philosophy of the late Hedley Dimock, the patience and 
understanding of Stanley Michaels, and the efforts of a 
dedicated committee have helped and will help to promote 
better camping for tomorrow’s children. 
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on studies and research, is to encourage research (a $200 
annual research grant has just been established;) to main- 
tain high standards of research (endorsement of studies 
must come only on high caliber designs;) to interpret 
research in terms of practical application for camps (an 
effort to present research in camp publications; compila- 
tion of bibliography of studies;) to aid in securing research 
on topics most pertinent to furthering a better camp 
program (committee members upon request suggest or 
comment on research topics; a listing of suggested area 
of research has been compiled;) and to cooperate with 
schools, agencies, and foundations in research undertakings. 
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Highlights of ACA’s First 50 Years 


First recorded camp conference held in Boston, 
April 15-17. About 100 men and two women at- 
tended. At this conference, a rather informal 
organization was formed, known as the General 
Camp Association. 


The man who might rightfully be called the 
“father” of ACA was Alan S. Williams, publicity 
manager of the Sportsman’s Show held in New 
York City. On February 14, a group of 14 camp 
directors met to discuss an exhibit of boys’ camps. 
At this meeting, the Camp Directors Association 
of America was formed. Charles R. Scott was 
President. Dues—$3.00 per year. Active mem- 
bership was open to “any bona fide male director 
of a recognized private summer camp.” Charter 
members numbered 11. Objective of the Associa- 
tion was “. . . to promote friendly social relations 
between the directors of summer camps and the 
improvement of camping in general by discussions 
and the interchange of experience.” 


National Association of Directors of Girls’ Camps 
formed at a meeting in New York City. Mrs. 
Charlotte V. Gulick was first President. 


Mid-West Camp Directors Association formed in 
Chicago. J. P. Sprague named first President. 


On January 21, at the annual meeting of the Na- 
tional Association of Directors of Girls’ Camps 
in Boston, Dr. Charles W. Eliot, president emeri- 
tus of Harvard, made the statement which has 
become famous: “The organized summer camp 
is the most important step in education that 
America has given the world.” 


On March 14, in New York City, an amalgama- 
tion of the three camping organizations formed 
the Camp Directors Association. Dr. George L. 
Meylan was first President. “A Statement of Basic 
Standards for Organized Summer Camps” was 
adopted at the meeting. 


At the fall meeting of the Camp Directors Asso- 
ciation, endorsement was given the New England 
Section’s new Camp Directors’ Bulletin. As soon 
as the publication became self-supporting, it was 
to be turned over to the national organization. 


A Code of Ethics was adopted. In February, first 
issue of the Camp Directors’ Bulletin, was pub- 
lished. H. W. Gibson was editor. In April, the 


name was changed to Camping, later to be 
changed again to The Camping Magazine. 


On April 1, the Camp Directors Association 
opened a national office at 11 Beacon St., Bos- 
ton, Mass. 


The National Office moved to the Hotel Commo- 
dore, New York City. 


Name of the association changed to Camp Di- 
rectors Association of America. Frederick L. 
Guggenheimer named editor of the magazine. 


The Association was incorporated and the na- 
tional office moved to Ann Arbor, Mich. 


Name of the Association changed to its present 
form—American Camping Association, Incorpor- 
ated. Bernard S. Mason became editor of The 
Camping Magazine. 


Herbert Twining named ACA Executive Director. 
Ross L. Allen named Executive Director, ACA. 


ACA national office moved to St. James Hotel. 
Minneapolis. Dr. W. E. Paul named ACA Ex- 
ecutive Director. 


ACA national office moved to Chicago. Sybil 
Spencer appointed Executive Director. Editorship 
of The Camping Magazine placed in hands of 
Publications Committee, Abbie Graham, Chair- 
man. 


Thelma Patterson named ACA Executive Director. 


Howard Galloway appointed publisher and editor 
of Camping Magazine. 


Gerald P. Burns named ACA Executive Director. 
Camp Standards adopted by ACA. 

Hugh W. Ransom named ACA Executive Director. 
ACA National Headquarters moved to its own 
building (shown above), erected by funds raised 


by ACA members, in Martinsville, Indiana. 


Camp Standards revised and a program of imple- 
mentation initiated, 
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DON’T LET POISON OAK, IVY, SUMAC 
SPOIL YOUR CAMP FUN!?! 


Specify B---Ys MEDICATED OINTMENT 


A Proved Preventative of these Poisonings 


Free your camp from the nuisance and dangers of poison 
plant infections! Have your campers use B-Ys Medi- 
cated Ointment on all exposed skin areas and you'll 
have no problem with poison oak, ivy or sumac. 


During the last 7 years, B-Ys Medicated Ointment has 
been proved by U.S. Forestry Services, Armed Forces 
and Safety Engineers of large industrial firms. 


SAFETY ENGINEER IN FORESTS SAYS: “In 
reviewing the accident record for the past year, we have 
not had a single case of poison ivy, poison oak or affil- 
iated ailments among our 1100 employees since we 
started using your Medicated Ointment. After having 
run an experiment, we standardized the packet type 
Medicated Ointment and now require that it be in each 
First Aid Kit.” 


FREE SAMPLES FOR CAMP COUNSELORS 


150 Hemlock St., San Francisco, California 


Gentlemen: I am a Camp Counselor. Please send a 
free 54 oz. sample of B-Ys Medicated Ointment to: 


Name 


eee 
B Ys INCORPORATED 


150 HEMLOCK STREET + SAN FRANCISCO, CALIF. 
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B-Ys contains no harsh drugs; so mild it can even be 
used around the eyes. Absorbs into the skin leaving it 
soft and clean; no mess, no stain. If rash has already 
manifested itself, B-Ys will quickly relieve itching and 
dry up rash. Available in easy-to-use polyethylene tubes 
in ¥% oz., 1% oz. and 3 oz. 


PARTIAL LIST OF USERS: 


U.S. FOREST SERVICE: Alabama, Arkansas, California, Florida, Georgia, Illinois, 
Louisiana, Mississippi, Missouri, North Carolina, Oregon, South Carolina, Texas, 
Virginia, Washington, Wisconsin. 

POWER COMPANIES: Pacific Gas & Electric, San Francisco; Puget Sound 
Power & Light, Seattle; Northern States Power, St. Paul; lowa Electric Light 
& Power, Cedar Rapids; Oklahoma Gas & Electric, Oklahoma City; Indiana & 
Michigan Electric, Fort Wayne; Southern Maryland Electric. 

TELEPHONE COMPANIES: American Tel & Tel (Western Electric);. Telephone 
Companies: California, Colorado, Illinois, Michigan, Minnesota, Nebraska, 
Pennsylvania, Washington. 

TREE SURGEONS: Davey Tree Surgery; Quaker City Tree Surgery; Wright Tree 
Service. 

GOVERNMENT: U. S. Bureau of Mines, U. S. Bureau of Public Works, U. S. 
Bureau Reclamation, General Services Administration. 


BE WISE... 
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Camp Shewahmegon Photo by C. C. Burnes 


AMPING today is viewed as a 

place where a child can be given 
opportunity to enjoy himself in an 
atmosphere conducive to individual 
growth. Although opportunities for 
growth in sports skills are typically 
provided, they are viewed not as an 
end in themselves but as a means to- 
ward the development of other skills 
— skills in interpersonal relations, 
democratic processes and individual 
expression: 


Kind of Instruction 


The question that needs to be con- 
sidered is “How?” Obviously the 
teaching of such skills is not as clear- 
cut as the teaching of sport skills. 
What equipment and what kinds of 
instruction can be provided to teach 
a child personal growth? 

In camping the teaching is done by 
the staff. The staff member who has 
the most direct contact and probably 
the most influence on an individual 
camper is his counselor. Good coun- 
selors are a camp’s most important 
equipment. Their quality will invari- 
ably be reflected in the campers 
themselves. 

How do we go about selecting 
such people? What specific qualities 
make a good counselor? 

Some psychological and sociologi- 
cal investigations may offer help. One 
of these studies (by Lewin, Lippit and 
White) investigated the effects of dif- 
ferent kinds of adult leaders on 
groups of children. Boys’ activity 
clubs were formed and adult leaders 
assigned to them. Leaders assumed 
one of three leadership roles, i.e., au- 
thoritarian, laizze-faire and democrat- 
ic. Roles were switched so that, dur- 
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ing the clubs’ existence, each club was 
under all three types of leadership. 

When the club was under the au- 
thoritarian leader, all determination 
of policy was done by the leader; all 
techniques and steps of activities were 
dictated by him. Under this leader- 
ship, much aggressiveness was ex- 
pressed by the boys. This aggressive- 
ness was directed not toward the lead- 
er but toward club members. Further- 
more, members liked this leader less 
than the other two leaders. And, when 
the clubs were disbanded, the boys 
destroyed the products they had been 
working on. 

The /aizze-faire leader did no more 
than supply materials to his group. 
He took no part in the work or dis- 
cussions. The boys in this group were 
either apathetic or they just “ran 
wild.” Not much was accomplished; 
the boys showed little interest in ac- 
tivities and were easily distracted. 

When the boys were under demo- 
cratic leadership, decisions were made 
by the group. Members were free to 
work with whomever they chose and 
the division of tasks was left to the 
group, with the leader encouraging 
and assisting whenever possible. This 
group got the most done, seemed to 
enjoy their activities the most, and 
liked their leader the most. 

These results are not surprising tv 
camp leaders, for they have seen the 
angry, hostile campers of the strict 
counselor, the disinterested or “run- 
wild” campers of the lazy counselor, 
and the happy campers of a counselor 
who created a democratic working 
group in his cabin. 

The counselor who will best imple- 
ment the stated values of the camp- 
ing experience is one who has the 
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ability to create an atmosphere where 
children work toward group-directed 
goals in a manner that allows indi- 
vidual expression. 

How can such counselors be ob- 
tained? Two elements need to be 
considered: the initial selection of the 
staff and the training and the atmos- 
phere provided in the camp setting. 

Choosing staff is a difficult but a 
most important aspect of camp plan- 
ning. How does one determine who 
will be successful in relating to other 
people? 

Studies indicate that the best way 
to select a successful counselor is to 
go into his background. Has the pros- 
pective counselor ever worked with 
children before? Does he show active 
interest in children’s activities such as 
Scouting, Y groups, church groups? 
What kind of academic interests does 
he show? Activities and interests ap- 
pear to be better indicators of abilities 
than interviews, even by skilled psy- 
chologists. Furthermore, a favorable 
reference from someone who _ has 
known a prospective counselor’s work 
with groups provides a better indica- 
tion of probable success than a high 
academic achievement record. 


Camp Atmosphere 


A second means for obtaining good 
leadership lies in the atmosphere 
camp provides. In the same way that 
the camper is influenced through the 
living example of the counselor, so is 
the counselor influenced by a demo- 
cratic atmosphere provided for the 
staff. If staff meetings are viewed as 
a place to receive orders from head- 
quarters, the natural tendency is for 
the gounselor to give orders to his 
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campers. Staff meetings should be a 
place where all members are given a 
chance to express their individual 
opinions and to have these opinions 
genuinely respected. 

[he staff meeting its only one 
of many contacts with counselors 
through which their needs for indi- 
vidual expression can be met. Counse- 
lor needs must be met from the ini- 
tial interview on, as attitudes are re- 
flected in rules, training and genera! 
atmosphern 

So far, only one requisite for creat- 
ing the atmosphere conducive to the 
development of individual growth has 
been discussed the staff. Other as- 
pects can be brought to light by con- 
sideration of the camper. What does 
he expect and want from camp’? 

Usually a child wants and expects 
a good time at camp. This ts a very 
reasonable expectation. It 1s vacation 
time and he expects to enjoy it 
play ball, swim, ride a horse, xO hik- 
ing, camp out. He hasn't the foggiest 
notion about becoming skillful in in- 
terpersonal relationships, or living 
democratically, or any other adult- 
phrased goals of camping. [he camp 
that does not meet the expectations 
of a child is doing him a gross in- 
justice. 

Ihe important thing, however, 1s 
that the things the child wants and 
expects be compatible with the goals 
outlined for camping. To share, to 
appreciate others, to stretch individ- 
ual wings is difficult to teach in any 
formal way, but comes almost natur 
ally in the living experience’ 0! 
camping. 

Another thing that a child expects 
from camp ts that it be different than 
school. Some camps’ schedules are 
arranged similiarly to those at school, 
with the single difference of subject 
matter. Arts and crafts for one hour 
are followed by archery for a _ half 
hour, followed by a hike, etc. Many 
camps are so tightly scheduled that 
bell-ringing for the shift of activities 
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Flexible Program 


Granted that such a system is 
very efficient way to run a program, 
the realization that efficiency is not a 
prime goal needs to be emphasized. 
Camps are aiming for individual de- 
velopment. If a camper is finding arts 
and crafts an expressive experience, 
must he always be taken off to the 
archery range when a bell rings? Pro- 
gram should be flexible enough to 
allow the child some __ individual 
choices. One way to achieve this is 
the use of free periods when campers 
can choose favorite activities. This 
does not exclude the necessity of ex- 
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/When the decision to buy is yours, Wickland 
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Kitchen committees, social groups, attention! Direct-from-factory prices — discounts up to 
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1960 FOLD-KING FOLDING BANQUET TABLES are unmatched for quality, durability, 
convenience, handsome appearance. NEW —completely automatic lock on pedestals and legs, 
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Ask for our beautiful new catalog with color pictures of Folding Tables, Folding Chairs, Table 
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PEEL PECKS OF 
POTATOES 


in minutes 
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peelers ~ 


and PARE Peeling Costs! 


Phenomenal Performance... 


Only 10% Waste! 


Portable Model G 
$175.00 


Peels 20 Ibs. per min. 
Drainboord type. Auto- 
matic timer. *Peeling 
disk uncenditionally 
gvoronteed for 2 yeors. 
Stainless steel 
construction. 


Floor Model GP 
$280.00 


With peel trap. 20 Ib. 
Same features as 
Model G peeler. 
Adjustable legs and 
discharge. 


*All models available with 
gucronteed peeling disk. (extra cost) 
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Model E240 


$60.00 
Galvanized .« 
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Model EIA 
$32.00 
Galvanized «+ 


Portable Model H 
$135.00 


Peels 15 Ibs. per min. 
Drainboard type. 
*Peeling disk 
unconditionally 


gvcranteed for 2 yeors. 


Stainless steel 
construction. 


Model H200 
$170.00 


Peels 15 Ibs. per load. 
Peeler on Wheels 

Rolls easy . . . no lifting 
to drainboard or 
storage. 


5 yeor unconditionally 


MACHINE STANDS 


Model 400 
$41.50 
Galvanized 


In vorious sizes ond heights Gal. and Stainless ... 


mobilizes mixers, scoles, meat choppers, slicing machines. 
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rices slightly higher in the West and Canada ; 
Your Biggest Peeler Buys! | 
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INDUSTRIES 


DEPT. |, 87 FELLSWAY, SOMERVILLE, MASS. | 


CANADIAN DISTRIBUTOR: 


CROWN ELECTRICAL MFG., LTD., BRANTFORD, ONTARIO J 
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posing the child to the many different 
activities camp offers. Free periods 
may be very limited at the beginning 
of the camp while the camper is get- 
ting acquainted with various activities. 
They can be increased when he has 
gained more experiences on which to 
base a choice. These periods also of- 
fer the child opportunity to spend 
time with people other than his par- 
ticular living group — or just to be 
alone for a while. 


Competition 


One of the most important con- 
tributions camp offers a child is the 
de-emphasis of competition, which 
represents a real and necessary differ- 
ence from the typical school system. 
Most children are brought up in the 
American culture, where emphasis 1s 
placed on competition from almost 
all quarters. Children are constantly 
being compared not only by the 
school system but also by peer groups 
and, unfortunately, by parents. Edu- 
cators have come to realize some of 
the malevolent effects the competitive 
system has, not only on the mental 
health of individuals, but on the qual- 
ity of performance obtained under this 
system. 

In camping, the effects are demon- 
strated in some children’s obvious 
concern with the final score of the 
game to the neglect of the pleasure 
of the game itself. Perhaps, though, 
the most serious consequence of a 
competitive environment is that chil- 
dren tend to evaluate the worth of 
themselves and others primarily on 
scorable attributes. 

Camp should be a place where 
children can be free to enjoy activi- 
ties and people without being con- 
cerned with competition. Thus, the 
goal in arts and crafts should not be 
to produce a bigger or fancier boat 
than Johnny, but rather to be able to 
appreciate creating something for its 
personal value to the creator. Imple- 
menting such appreciation is accom- 
plished by having children work on 
individual projects or work as a 
group together on a common project, 
as for example, a totem pole for the 
camp. With some forethought, such 
de-emphasis on competition can be 
projected into every aspect of camp- 
ing. The skillful counselor can struc- 
ture a ball game so that more than 
the final score is meaningful to the 
campers. 

The camp that ends the season by 
giving awards for every aspect of 
camp life is in danger of having such 
awards become goals in themselves. 
If a child can be guided toward the 
idea that satisfactions within himself 
are as valuable as a blue ribbon, a 


large step toward individual growth 
will have been taken. 

The effect of competition on in- 
terpersonal relationship was demon- 
strated in an experimental camp of 22 
boys for a_ six-week period. Two 
groups were formed, and a period of 
gross competitions between them was 
set up. Baseball games, tug of war and 
similar activities were the groups’ 
constant activities. 

Two main results of this competi- 
tive period were noted. First, each 
group believed all members of the 
other group were cruel, cheaters and 
generally undesirable people. No in- 
dividual differences within the other 
group were recognized. Second, even 
within the groups there was no happy 
camaraderie. Scapegoats were picked 
out. Anyone who was not a fine ball 
player and may have missed a ball 
at a crucial spot was unmercifully 
ridden. On the other hand, children 
were valued on the basis of their 
utilitarian value in a particular en- 
deavor, but only for the duration of 
that contest. Meaningful friendships 
within the groups were not the rule. 


Second Phase 


In the second phase of the experi- 
ment, competition between’ groups 
was eliminated and the camp provided 
situations were both groups worked 
hard toward common goals. One 
such situation was set up where a 
truck that was to go for food was 
purposely stuck in the mud so that 
it was necessary for both groups to- 
gether to pull the truck out with the 
rope that had formerly been used for 
tug of wars. After a collection of such 
experiences, both of the observations 
of the competitive phase were re- 
versed. Specifically, ratings of chil- 
dren by the children were no longer 
based on group membership and 
genuine friendships were observed to 
develop — even between the two 
groups. Furthermore, scapegoating 
was significantly reduced and friend- 
ships were based on personality attri- 
butes more stable than transitory abil- 
ity in certain sports or skills. 

This study involved two extremes. 
but it does illustrate quite dramatic- 
ally the effects of competition on 
campers. 

An additional point that needs to 
be made in relation to competition is 
how easily the unguided camper will 
seek it out. Such behavior is built 
into our culture. Therefore, there 
must be active attempts to de-empha- 
size competition, and counselors must 
be aware of competitive situations 
which arise naturally and how to deal 
with them. 

So far the camper has been dis- 
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cussed in the plural. Camps need to 
understand the identity of the in- 
dividual child. Even though he is 
placed in similar age and sex groups. 
we must be aware of his individual- 
ity. Johnny has some different needs 
from Tommy. The problem, then, is 
how to deal with these individual 
needs in the group setting. 

Part of the solution to this prob- 
lem has already been offered. It is 
done by choosing staff with skills in 
dealing with people, by providing op- 
portunities for individual expression 
within flexible schedules, and by pro- 
viding an atmosphere where the in- 
dividual is not evaluated by his com- 
petitive skills alone. In addition, we 
need specific techniques for obtaining 
information about each child’s in- 
dividuality and providing for com- 
munication of such information so 
that it can be used constructively. 

An example of an _ informational 
technique would be counselor reports. 
In preparing reports, counselors re- 
construct casual relationships of 
which they might not be aware, with- 
out the requirement of a written re- 
port. Daily counselor reports would 
then be structured so that they pro- 
vide such advantages. There should be 
a reporting of the psychological de- 
velopment of the group rather than a 
chronological listing of the day’s ac- 
tivities. 

Counselors’ Reports 

Such reporting is not difficult to 
do, nor does it require any great de- 
gree of psychological sophistication. 
The only training necessary is for 
counselors to be aware that it is more 
important to report, for example, that 
Bill is still being razzed for his in- 
ability to bat, than that the cabin 
lost the ball game to another cabin. 
It is probably more valuable to have 
counselors develop such reporting 
Skills than any craft or activity skill. 

The director and senior staff mem- 
bers make their contribution to in- 
dividual campers not only by reading 
counselor reports but by discussing 
problems with counselors. The _in- 
dividual can be served by the joint 
efforts of the counselor, director and 
all staff members. 

Although some of these specific 
techniques may not be feasible in all 
camping situations, the underlying 
principles should be. That is, explicit 
recognition of goals for the individ- 
ual child, de-emphasis of competition, 
and emphasis on the value of “psy- 
chological” skillfulness of staff can 
be accomplished in all camping pro- 
gram. 

—Mr. Alpern is associated with the 

Child Welfare Research Station, 

State University of lowa. 
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For superior watersports, put famous Old Town 
boats and canoes to work on your waterfront. Old 
Town products are quality-built to give you speed, 
good balance, all-round performance—and long life. 
You can depend on Old Town. 

Take the Old Town Lapstrake ‘20’ pictured 
above, for example. Here’s a big, roomy boat that 
can fill many spots in your camp program. Use her 
for cruising, fishing or waterskiing; for transporting 
campers or hauling supplies. She speeds to over 
35 mph with 80-hp motors. Made of cedar lapstrake 
planking, she’s strong and sturdy and easy to main- 
tain. Old Town lapstrakes come in a variety of sizes 
and models to meet camp needs—the “14’’, “16”, 
*18” and ‘20’’. 

Send for your FREE copy of catalog describing 
Old Town lapstrakes, sailboats, canoes, dinghies, 
skiffs and complete boating accessories. 


New thrills for campers with sturdy sails 
set above your Old Town canoes! Sailing 
rigs install in a jiffy, store away in craft 
between uses, fit any canoe. Lateen sails 
come in white and colors. 


OLD TOWN CANOE CO., 782 FOURTH STREET, OLD TOWN, MAINE 


Old Town® Boats AND CANOES 
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T-SHIRTS 


First choice of hun- 
dreds of camps. 4 
styles incl. Terry 
Cloth. Shrink resist 
ant—nylon reinforc 
ed neck. 


SWEAT SHIRTS 
Heavy weight, fleece 
lined. Elastic knit cuffs 
-waistband. Nylon re- 
inforced. White silver 
grey—colors. 


BOXER STYLE 
CAMP SHORTS 


Rugged, fine quality 
broadcloth. Sanforiz- 
ed. Reinforced waist 
band. Boys white o1 

Wide range of 


HEADSCARFS 

Lustrous spun _ acetate. 
Hand-fringed, water re 
pellent Light gold or 
white. A wanted item for 
every girl’s camp. 


Kiknehaka — 
3258 — 


EMBLEMS AND PENNANTS 
low-cost camp awards. Quality 
felt. Camp design in genuine Velva- 
Sheen embossing. 
CREW HATS 
Popular for boys & girls. 
Fine quality, water repel- 
lent gabardine. 


BASEBALL CAPS 
Twill. Sewed-on felt 
emblem with camp 
design. Elasti ad- 
justable back band 


Vola-S: 


CAMPWEAR 


CARDIGAN JACKETS, ZIPPER SWEAT 
SHIRTS, WINDBREAKERS, PULLOVER 
POLOS, LAUNDRY and GYM BAGS. 
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1416-c¢.m.C. Vine $t., Cincinnati 10, Ohio 


Junior Maine Guides 


Learn to Live 


OUT OF DOORS 


By Gerald E. Lewis 


F IT IS TRUE that the camping 

movement needs an impetus to- 
ward developing the “basic camp- 
ing” skills, the Junior Maine Guide 
program offers one solution. There ts 
no room here for “country club 
camping.” This program was created 
by an act of the Maine legislature 
in 1937. In the years since its incep- 
tion, the plan which teaches and tests 
“The Art of Living Out of Doors in 
Maine” has grown to win the respect 
of all campers associated with it. 

The Commissioner of Inland Fish- 
eries and Game ts the general director 
of the program. He works in coopera- 
tion with the Junior Maine Guide 
Committee. These members in turn 
appoint a board of examiners to test 


examiner watches. candidate 


shows ability fo 


the candidates on their knowledge of 
basic camping skills. 

The candidates, boys and_ girls 
from 24 different camps for example. 
attended one examination. Counselors 
may accompany camper candidates to 
the testing camp, but thereafter their 
only contact with their campers its at 
meals. No_ consultations between 
campers and counselors are allowed: 
candidates are strictly on their own. 

Upon arrival at the testing camp, 
candidates set up their encampment. 
No more than six candidates are al- 
lowed to be together in any one camp- 
site. They prepare their own fire- 
places, garbage pits and latrines and 
set up their own shelters. A good, 
reat encampment is required by the 
cXaminers. 

[he tests 


taken are designed to 


fell tree quickly, safely. 
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show that-the candidate can “live hap- 
xily and successfully in natural sur- | 
ecole as stated by Estelle Smith | HERE’S MORE BEAUTY...MORE VALUE 
Hall who wrote the syllabus for the | . . 
program. These tests fall into two | Designed for Safety First! 
broad classifications, major and | ne - 
minor. The following are major tests: “ie ite 

|. Canoe — practice, sketch and 
repair. Of these three categories, the 
practical aspect is regarded by many 
candidates as being the hardest part 
of the exam. Here they have to demo- 
strate loading, paddling, right and 
left turns, broadside and stern land- 
ings and in general an ability to 
handle a canoe with superior dispatch, 
strength and ease. 

2. Each candidate must prepare a 
shelter and fireplace with a represen- 
tative supply of wood, adequate for 


one man for a night. He ts given 90 Sy T £ = i Qo i £E Pei 


minutes to do these things. The fire- 


Bila Say 
Ms 


gg ig eng ne ing oie spaniel 
re beg ARROLOD POODIIOE 
pine RE OF 








place must be safe and down to min- | The “World's safest pier’ provides a non-skid, rust 
eral soil: the shelter sturdy and withn- resistant, cool deck surface that lasts a lifetime Sturdy, 
| steady, strong, easy to set up, take down and store 
| Available in any size, shape or combination. Complete am) 
Cooking Tesi accessories include: benches, ladders, diving platforms, 


out “widow-makers” overhead, etc. 


=, 
f 


lifeguard towers, steps, signal lights, mooring ; ‘-_ > 
> . ™ _— y 5 a . bile 4 ; ring arms - mz 
3. Probably the most interesting test all designed for quick, easy installation er 


is that of cooking. Each candidate MODERNIZE your lake front with a STANDARD STEEL PIER. Write - ; | 
must bake. hoil and ry some food to | for details — or send us a rough sketch for free recommendations , 





the examiner's satisfaction. Reflector | and prices 
bakers are used at every meal. No | ia 
commercial mixes are allowed. Re- : = °2@) 0) 0] on | 1 Co LO 
sults are often extraordinarily good . 


and belie the standard examiners | Eastern Branch: Building E- 285, Route 4 Factory: Dept. C, 2836 S. 16th Street 
joke (when he returns to the head- . Paramus, New Jersey Milwaukee 15, Wisconsin 








quarters to record the grade) of “pass 
the mints.” Frequently the other ex- ) 
aminers, noting an especially good complete trail 


mark for a candidate, such as “gin- Tried using a 18; s 6 feeding 
with mimmum weight 


gerbread - excellent.” will myster'- 
- ; minimum cube 


ously disappear in the direction of | reasonable prices 
the encampment last visited by the C A Mi PUTE R ? ~~ 
* 


lucky discoverer. | assure successful 


4. If cooking is the most interesting, | aa 
the wet-day fire is the most dramatic. The Camp Directory of the New Tripping Programs 
In this part of the examination, the | York Herald tribune TODAY'S : : 

” ; , LIVING Magazine is the newest- Order individual items or 
aspirant has to select a billet of wood ) 
model camputer in the field. 


and soak it in water for five minutes. PRO 
He then has 10 minutes to split and | By using it you pre-screen VEN BEST IN THE FIELD 


prepare his wood and 10 more min- campers. Automatically you are BY THOUSANDS OF CAMPERS 


utes to boil water. Imagine the inten- handed the camper and camper- 
parent you really want to reach. 





full prepackaged menus 


sity of a 16-vear-old girl, besmudged 
with dirt and charcoal as the nine- hecidontally. claut 60%, of the 
minute mark has gone by such comps using the Herald Tribune 
puffing, some imprecations! TODAY’S LIVING Camp Directory 
5. In the first-aid requirement, the are A.C.A. members—most of 
prospective junior guide shows by a them, in fact, have been using it 
written exam that he can care for for years. 
any common illness or injury while 
Goes only into better homes and 


in the woods. ‘af , 
communities. Appears only in the— 


6. The trip equipment and menu ' 
a NEW YORK “TRAIL UNITS" 


test is the longest of the written re- 


, . ; t 
quirements. Here the candidate 1s Herald Tribune Complete menus — four campers/one day 
asked to prepare a complete equip- Breakfast - Lunch - Supper 

In a box 11% x 11% x 4/2” - Only 6% Ibs. 


ment and food list for a party of S h gc . 
from three to 10 persons for a vari- C 00 amp Service Write for catalog and price list. 
able number of days on a canoe or 230 West 41st St.. New York 36 

mountain trip. No mixes are allowed, CHUCK WAGON FOODS 


| PEnnsylvania 6-4000 Division of Bolton Farm Packing Co., Inc. 
and the food must be measured to 
the teaspoonful of baking powder. Mentan 64, Musssshasstte 
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“Mac” Murphy, the very person- 
able head examiner, has often threat- 
ened to keep a list of some of the en- 
tries from candidates’ written tests. 
MODERNIZE WITH MODERN ICE... Included in such a list would be the 
exam of a boy who capped an im- 
possibly heavy mountain trip list — 


complete with walkie-talkie — by 
4 IDEA adding a pack mule. 
Aa 


7. In the words of Bob Whiting, a 


BOOK ON veteran examiner, the axe test re- 


guires a camper who “steps into the 


SCOTSMAN job and does it quickly and safely.” 


The candidate must fell a tree, limb 


| ICE MACH | N ES it, chop off a billet and split it under 














the watchful eye of an examiner. 
8. Probably most people think of 
a guide as one who can find his way 
@™, Here’s everything you need 8 Scotsman Super Cubers, 24 in the woods. The prospective Junior 
"to know about Scotsman Super Flakers plus Super Bins Maine Guide demonstrate this ability 
Ice! This free illustrated book that hold up to 1500 lbs. of by taking readings and preparing a 
shows how to use ice in mer- crushed ice. There’re 44 pages map of the area using a lensatic com- 
chandising for extra profits. of valuable tips and informa- pass. He must also exhibit complete 
It tells you how to save time tion you'll want to read and familiarity with the government topo- 
and effort and help build your remember. Send for your free graphical map. 
volume with ice. Scotsman ice machine book. 
The catalog section shows It’s loaded with facts. 





Minor Tests 
The minor tests include such im- 


SCOTS MAN Queen Products Division portant items as identification of 15 

KING-SEELEY CORPORATION trees; knowledge of forest fires, fire 
ICE MACHINES 492 Front St., Albert Lea, Minnesota fighting methods and fire regulations; 
knowledge of the state of Maine— its 
topography, landmarks and industries; 
fishing laws and methods; rifle prac- 
tice and safety. The candidate must 
possess a Junior Lifesaving Certificate 
or swim 50 yards. Successful comple- 
tion of the majority of these minor 
and major tests, plus a satisfactory en- 
campment by the group of which he 


ATT E NTION is a member, qualifies the candidate 


to receive his Junior Maine Guide 

CAMP DIRECTORS Certification. 

Approximately one-third of the 

. ; candidates taking the test pass suc- 

Do you serve fruit drinks at your camp? cessfully. These justifiably pleased 

We youngsters go to the State Capital 

If so, we can offer you Bases containing and are awarded the Junior Maine 

ae , Guide pins by the Governor in an im- 

a generous amount of fruit juices (which pressive ceremony followed by a 

' : banquet. 

make non-carbonated drinks). Your total + a of the examining staff 

: and the Junior Maine Guide commit- 

cost is only 5¢ a quart. tee feel that the program is making a 

significant contribution toward put- 

A FULL LINE OF DELICIOUS, REFRESHING FLAVORS ting the basic outdoor skills back into 
camping in Maine. 

Orange / Pineapple-Orange Camp directors and campers in- 
terested in obtaining more informa- 
tion on the Junior Maine Guide Pro- 
gram may do so by writing to Miss 
Eugenia Parker, Trails’ End, Den- 


E mark, Maine. 

| -ORANGE | | 

Write us for E Z Mr. Lewis is a registered Maine 
samples pe Fe) A Ay Y Guide, a director for Dr. Johnson's 
and full Cc e ) 2 INC. Camps’ Outpost, and teaches at Hart- 


information land Academy, Hartland, Me. He is 
FRANELIN & ERIE STS.. CHICAGO 16, HLUINOES also an examiner for the Junior Maine 


Guide Testing Camp. 











Lemon-Lime / Concord Grape / Fruit Punch 


FEBRUARY 1960 





“How - to” instruction -- Rules -- Advice of the experts "| 


Ronald Sports Books 


From the Publishers of 


THE RONALD SPORTS LIBRARY 














® BASEBALL, SOFTBALL, 
VOLLEYBALL 
Baseball Play and 
Strategy, Allen 
Winning Baseball, 
Rev. Ed., Allen 
Baseball Techniques Il- 
lustrated, Allen-Mico- 
leau 
How to Pitch, Feller 
Baseball, Jessee 
Dictionary of Baseball 
with the Official Rules, 
Cummings 
Softball for Girls, 3rd 
Ed., Mitchell 
Softball, 3rd Ed., Noren 
Volleyball, Laveaga 


® BADMINTON, ARCHERY, 
ROPING, FENCING 

Winning Badminton, 

Davidson-Gustavson 

Archery, Reichart- 

Keasey 

The Archer's Craft, 

Hodgkin 

Roping, Mason 

Fencing, Vince 


© TENNIS, RIDING 
Tennis Made Easy, 
Budge 
Table Tennis 
Illustrated, Cartland 
Power Tennis, Connolly 
Tennis, Jacobs 
Tennis Techniques 
Illustrated, Mace- 
Micoleau 
Tennis for Beginners, 
Murphy-Murphy 
Jumping Simplified, 
Self 2 
Riding Simplified, Self. 2.95 
® SWIMMING, BOATING 


Swimming, Kiphuth 2.95 


Springboard Diving, 
Moriarty 4.00 


Boating, Allen 2.95 


Start "Km Sailing, 
2nd Ed., Aymar 

Canoeing, Handel 

Skiing on Water, 
Rev. Ed., Andresen 


© FISHING 

How to Make Fishing 
Lures, Evanoff 

Surf Fishing, 2nd Ed., 
Evanoff 

How to Tie Flies, Gregg 
Fly-Rod Casting, 
Leonard 

Bluefishing, Lyman 
Fishing the Nymph, 
Quick 

Practical Fresh Water 
Fishing, Sell 


® OTHER SPORTS and 
ACTIVITIES 

Major Sports Techniques 
Illustrated, Allen et al 

The Book of Games for 
Boys and Girls, Borst 
Active Games and Con- 
tests, 2nd Ed., Don- 
nelly-Helms-Mitchell 

Sports for Recreation, 
Rev. Ed., Mitchell et 
al 

Team Sports for Girls, 
Paterson 

Bonnie Prudden’s Fit- 
ness Book, Prudden 

Sport for the Fun of It, 
Rev. Ed., Tunis 

The Rhythm of the 
Redman, Buttree 

Walk Your Way to Bet- 
ter Dancing, Rev. Ed., 
Hostetler 

Kites, Fowler 

Games the World 
Around, Rev. Ed., 
Hunt-Cain 

Dances and Stories of 
the American Indian, 
Mason 5.50 





© CAMPING, WOODCRAFT, HOBBIES 


THE JUNIOR BOOK OF 
CAMPING AND WOODCRAFT 


BERNARD S. MASON. The complete guide to 
outdoor living. Profusely illustrated book details 
all the essential skills of the woods: handling of 
jackknife, saw, ax: pitching tents; choosing the 
right wood and laying a fire; ete. 315 photos, 
sketches. $4.50 


CANOE CAMPING 


CARLE WALKER HANDEL. How to plan a 
canoe camping trip filled with excitement and 
good fun. Expert tips on food, equipment, packing 
and portaging, etc. Offers special advice on the 
outfits needed by fly or bait fishermen and hunt- 
ers. 167 drawings. $3 


WOODSMANSHIP 


BERNARD S. MASON. Full details on tree- 
felling, logging, and the rugged sports which are 
a by-product of these outdoor activities. Covers 
barking a tree, splitting rails, axing and sawing, 
proper clothes and equipment, ete. 38/ ills. $2.95 


HOW TO MAKE FISH MOUNTS 
and Other Fish Trophies 


EDWARD C. MIGDALSKI. Fun-filled guide for 
anglers tells how to mount and preserve fresh 
and salt water fish of all kinds and sizes. Book 
describes a wide variety of techniques; fully 
illustrates every step of the more important 
methods. /90 ills. $5.50 


THE BOOK OF 
INDIAN-CRAFTS AND COSTUMES 


BERNARD S. MASON. A beautifully illustrated 
study of the Indians of the Plains and the Wood- 
lands, focusing on their crafts and customs. Book 
gives detailed instructions for making war- 
bonnets, ceremonial garments, moccasins, drums, 
ete. 620 ills. $5.50 


BOY’S BOOK OF SNAKES 


PERCY A. MORRIS. The true, interesting facts 
about nearly 100 different kinds of snakes—where 
to find them, how to recognize them, and how to 
catch and handle the harmless ones. Describes 
colors and habits of both poisonous and non- 
poisonous species, first aid for snakebite. 62 draw- 
ings, photos. $4 


BOY’S BOOK OF 
TURTLES AND LIZARDS 


PERCY A. MORRIS. An absorbing guide to the 
habits and ways of American turtles and lizards. 
Book tells how to identify each animal: covers 
color and markings, structure and size, choice of 
habitat and food, natural enemies, etc. 83 photos. 

$4.50 


BOY’S BOOK OF 
FROGS, TOADS, AND SALAMANDERS 


PERCY A. MORRIS. This handsome book tells 
the outdoor enthusiast about common North 
American amphibians that can be found practi- 
cally anywhere, are easy to capture, safe to 
handle, and thrive in captivity. It details their 
history, habits, care, and preservation as perma- 
nent study specimens. /3/ photos. $4 
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Yogi Bear says— 
“A neat treat—all ready to eat— 
puts more scamper in the camper” 


L- = TRANSLATION: 
p-~ a Kellogg’s individual packages are tidy 
& ~ and simple to serve—fit right into the 
| camp routine. 


They’re America’s favorite cereals—the 
ones the kids like best and eat most of 
at home. 


From the good grain nourishment in 
Kellogg’s cereals kids receive the energy 
they need to get the most out of camp life. 


Yogi might have added that there are 
13 different cereals to choose from; and 
that you always know just how much 
each portion costs. 


(14,000,000 kids watch Yogi Bear for 
Kellogg’s on the Huckleberry Hound TV 
show each week. ) 


eae cards and food-service memos. 
Your Kellogg salesman has free 
picture post cards your campers 
can send home. Ask him for 
Kellogg’s food-service memos, 
too—a wonderful aid in meal 
planning. 





New Kellogg's 
Corn Flake Crumbs 


Bright golden granules of 
Kellogg’s Corn Flakes, 
ready for instant use in 
crumbing, coating, extend- 
ing, topping and goodness 
knows what all. New crisp- 
ness! New flavor! New 
golden color! In 5-lb. bags, 
6 to the case. 








© Hanna-Barbera Prod. 
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How Your Camp Can Serve 


For Senior Citizen Camping 


By Besa Miller 


NEW CONCEPT of a summer 

vacation for Senior Citizens has 
come into being within the last sev- 
eral years a camp where older peo- 
ple can associate with people of their 
own ages and enjoy and compare 
notes with persons of their own gen- 
eration. This sharing of past history 
and experiences is one of the health- 
lest forms of recreation for older par 
ents and grandparents. It is “their” 
without interference from 
generation who think 


“good for Mom or 


vacation 
the vounger 
they know what is 
Pop or Grandma.” 

[his type of vacation can give them 
Status 1n eyes. Older peo- 
ple act differently when they are off 
to themselves. Their complaints, 
which often make their children’s 
lives rather miserable, are kept at a 
minimum because so many interesting 
activities programs are taking 
[here isnt time to think of 
and to accentuate the un- 
desirable circumstances of their im- 
mediate home environment. They are 
relieved of some of the demands and 
criticisms made upon them by their 
children. This is a time for bragging 
about the wonderful families the. 
have raised. 

A vacation exclusively for older 
people from age 55 and older, need 
not be an expensive project. An or- 
ganized children’s Camp, where the 
site 1s fairly level, can be used with a 
little ingenuity to provide some extra 
comforts. In our camp program, we 
register 80 or 90 Senior Citizens who 
sleep eight to a room. Because the 
camp can accommodate over 200 
children, we are able to provide extra 
bedding for the Senior Citizens. 
Many, due to heart conditions, must 
sleep with elevated head rests and we 
are able to provide extra pillows, 
double mattresses and blankets, We 
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their own 


and 
place. 


one's self 


use the camp station wagon to trans- 
port campers unable to walk the short 
but steep hill which divides the bath- 
ing facilities from the rest of the 
camp. 

Our ten-day vacation period at Em- 
ma Kaufmann Camp is usually from 
August 25 through September 3. 
Here is a vacation everyone can atf- 
ford because the fees are adjusted to 
the individual’s income. The _ fees 
range from $10.00 to $49.00 includ- 
ing bus transportation since the camp 
is 30 miles away from Pittsburgh. 


Creative Staff 


The dietician, the camp nurse, the 
water front man, the cooks and the 
kitchen boys are those hired for the 
entire season. We provide our own 
program staff of skills people and 
volunteers, usually seven or eight per- 
Our program staff must have 
sympathy and understanding for old- 
er people. They must be able to take 
a group and give leadership to pro- 
gram in whatever media they are most 
skilled. We prefer our staff to be crea- 
tive and take advantage of situations 
offered by the campers. Our camp 
staff has to have the ability to engage 
the shy, retiring person in conversa- 
tion and program. Last year we had 
several stimulating arts and crafts 
projects which included candlemak- 
ing, mosaics, glass and copper etch- 
ing, basket weaving and clay pictures. 
The candles were used for religious 
services and the banquet which cli- 
maxed the vacation. Last year we also 
carried through a “United Nations” 
theme. Cabin groups as well as indi- 
vidual participants prepared programs 
for United Nations Day. 

Many of our older folks have seri- 
ous chronic illnesses. We, therefore, 
insist upon a physical examination 
with the diagnosis written on a regu- 


SONS. 


lation medical form. This gives our 
registered nurse and our program 
staff an opportunity to know our 
campers’ limitations. Over the past 
seven years since our camp has been 
in operation, there have never been 
any serious illnesses or repercussions. 
Older people. when left on their own, 
seem to know their own limitations. 
Good food and plenty of it for 
second and third helpings is very im- 
portant. Food is not only important 
nutritionally but eating together is 
really programming. People get to 
know one another and many impor- 
tant decisions are made over a cup 
of coffee. At Emma Kaufmann Camp 
there are eight campers to a table. 
Meals are served family style. Camp- 
ers are expected to clear the tables 
but not wash the dishes. Three hearty 
meals a day are served, plus a 10 
p.m. snack. We find the snack a pleas- 
ant means of bringing the _ entire 
camp together before retirement. 
There is no curfew but we ask camp- 
ers to respect the wishes of fellow 
campers who wish to retire early. 


Change of Pace 


Many agencies could utilize their 
children’s camp site for Senior Citi- 
zen camping if terrain is not too 
rough. Private camps might also 
provide facilities. A summer vacation 
they can afford with friends and com- 
panions of their own ages completes 
a year-round program of service to 
older people. It gives our Senior Citi- 
zens a change of environment — a 
change of pace which we all need. It 
lifts their spirit and gives them many 
memories to cherish until the next 
camping season. 


—Mrs. Miller is director of the Senior 
Citizen Program, Irene Kaufmann 
Settlement and Centers, Pittsburgh. 
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REALLY SEE SAN FRANCISCO BY GRAY LINE 


Enjoy the hidden sights of the world’s most beau- 
tiful city; hear the little-known stories behind 
world-famous landmarks. Your guide will take 
you everywhere, show you too many remarkable 
places to count. A wide choice of lectured tours, 
including the glamorous Nightlife Party — the 
most enjoyable evening ever! Reservations at 
your hotel, travel agent or 44 4th Street Depot. 


DEPOT: 44 FOURTH ST. + PHONE YUkon 6-4000 


As near as your phone, AN AVIS CAR 


Late model Fords or other fine cars at low rates 
that cover gas, insurance, everything. Every 
Avis car is clean, perfect. Rent one here, leave 
it at your next destination. A great way to see 
everyone on your list. You can reserve an Avis 
car in San Francisco through your hometown 
Avis office. Cars at San Francisco and Oakland 
airports or delivered to your train depot. 


“ey 


GARAGE: 675 POST ST. + PHONE PRospect 5-3313 

















An Approach to 


By Bernard |. Forman 


HERE IS NO SHORTAGE of 

“how-to-do-it” books on arts and 
crafts. What is lacking, oddly enough, 
is a clear statement of basic prin- 
ciples to guide the perplexed counselor 
or camp director who is convinced 
he is irremediably uncreative. A con- 
sistent point of view would also do 
much to settle the prevalent confu- 
sion in the minds of many camp 
people regarding the proper place of 
arts and crafts in the over-all camp 
picture. 

To the seekers of short-cuts, it 
must be pointed out that there is no 
magic formula or “Open Sesame” to 
the mastery of technical skills re- 
quired in arts and crafts. Whether or 
not you have mastered technical 
skills, you should cultivate an open- 
minded attitude towards all creative 
experiences. The basic purpose of the 
arts and crafts program should be to 
encourage experimentation and ex- 
ploration in many media, to stimulate 
the child’s imagination and to pro- 
mote the development of individual 
personalities. To accomplish this, all 
that the camp leader must have to be 
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NEW ECONOMICAL SHOWERS 
BRADLEY 


WALL-MOUNTED TYPE 
THREE- OR 
am’ 40rd 32-10), Sl, ine 


| 








s ty 4 y Here’s another Bradley Multi-Per- 
reative i Lt : son Shower—the new Wall-Mount- 
| be ed Type—two or three showers in 

one self-contained unit. 
You can have Showers at low cost 
because installation on wall at any 
height requires but one set of piping 
=> connections—no floor space is need- 
: —— ed and each bather has individual 
— : control of water volume and temperature. 


Made in stainless steel or enameled steel (in white and six decorator 
colors)—attractive, self-contained and assembled. For dimensions and 
other data see page 2 of new Shower Bulletin H-1322. Copy 

mailed on request. BRADLEY WASHFOUNTAIN CO. 

2263 West Michigan St., Milwaukee 1, Wis. 
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STEPHENSON 
effective is a sincere interest in the 
child and a willingness to try any- | MINUTEMAN 


thing that will make him happier and | i irs ‘ta ae 
better adjusted to the world around | “ {- BER 
him. SS Lae \ . 2 
: | | “&|% I ci Vt 2 gel 

Both educators and interested lay- | . : Vise! a / 
. . saves minutes that | -~ a ee 


men are showing a growing awareness lew 3 _ 
of the value of art as a stabilizing save lives a i wa A Seco = 


influence in this tense atomic age. : ! ‘ 

The camp director’s immediate con- Here’s the MINUTEMAN RESUSCITATOR in a nutshell: 
cern is with these questions: How SMALL = 2414” x 8%” x 7%”. 

does the arts and crafts program fit LIGHT under 30 Ibs. with tank. 


into the over-all camp picture, as it VERSATILE = resuscitator, inhalator and aspirator, all in one 
. ney? wir ; instrument. With extra Midget attachment, the 
IS today’ Is it to be a part of the MINUTEMAN will resuscitate 2 patients and 


general program or apart from it? aspirate a third simultaneously. 
Even more to the point to what ex- ECONOMICAL operates 40 minutes with D cylinder. 


tent can and should it be integrated WIDE RANGE pressures adjustable from Adult to Infant, with 


: ; a manual override when needed. Easily regulated to 
with the other essential camp activi- | mixtures from 100% oxygen to 50% oxygen and 


ties, and how can this be accom- | 50% nitrogen from the air. 
plished? | 
The most desirable outcomes usual- 
ly result from a program of arts and 
crafts that is related naturally to the Si A. , PORAT/ | 
rest of the camp set-up. Whether the pon | 
activity is technically an art or a . a | 
| 

| 











| ] Please send Minuteman Folder B-16 
[_] Please send free bulletin “Breath of Life” 
[_] Please arrange for demonstration 
NAME 
craft, each new skill that is introduced _— re 
to the child should be, as much as Represented in Canada C a 
possible, a natural outgrowth of the by Wilson & Cousins, Toronto CITY STATE 
needs of the situation, Its achieve- nee J oD an aun aun an ons a a a aan am ow om 
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PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 

















AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


D'S LARGEST MANUFACTURERS OF FINE 


ICNIC, PLAYGROUND, SWIMMING 


DRESSING ROOM EQUIPMENT 
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MAIL 
YOUR CAMP 
EMBLEM 
FOR FREE SAMPLE T-SHIRT 
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VICTORIA PRINTED PRODUCTS Inc. 
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512 Lucas Ave., St. Louis 1, Mo. 


ment should enrich and vitalize the 
whole activity instead of being mere- 
ly an extra, added appendage. 

The following examples show ways 
several crafts activities may be inte- 
grated meaningfully in a_ general! 
camp theme. At a “Y” day camp, 
the camp staff had chosen “The State 
of Israel” as the theme of the session. 
Inevitably, some of the boys wanted 
to be Israeli “commandos.” This sug- 
gested the need for hand-carved 
knives and, of course, a leather sheath 
to hold them. The knives were whit- 
tled out of branches gathered on na- 
ture trips, and the sheaths became 
part of a lesson in elementary leather- 
craft. The additional need for group 
banners and other insignia led to a 
second project in the use of simple 
printing techniques’ using _ stencils, 
blockprints and miniature silk-screens. 


All-Camp Theme 


On another occasion, at a resident 
camp, the director stimulated interest 
in American Indian culture. This sug- 
gested. among other things, the de- 
signing of hand-sewn leather mocca- 
sins and head-bands. Among the girls, 
the same theme was carried out with 
Indian motifs on copper and silver 
jewelry. Campers also tried _ their 
hand at individual variations of In- 
dian pottery. Ceremonial masks of 
papier-mache, carved and _ painted 
totem poles of many kinds, and wood 
and plaster carvings of animals were 
among the other ideas developed by 
both boys and girls, according to 
their age levels. 

Like most arts and crafts special- 
ists, | admit to having compromised 
occasionally with my convictions be- 
cause of the pressures of time and 
the need for conformity. It has, at 
times, seemed expedient to ease the 
fears of the director or the head coun- 
selor that parents would not under- 
stand, or campers would rebel if they 
were required to work without pat- 
terns. Stereotyped programs _ that 
would never be accepted in a school 
art room are often tolerated in a 
camp crafts shop because they seem 
unavoidable “under the _ circum- 
stances.” It may be done with serious 
misgiving, but it is done. 

Recently, however, I found it pos- 
sible to discard accumulated patterns 
and put many of my samples away 
in mothballs. I decided to have the 
children work out their own designs 
and patterns. The result was a revela- 
tion, particularly to those who _ in- 
sisted it couldn’t be done. 

The belief that insisting on origin- 
al designs, no matter how simple, 
would frighten most of the children 
proved entirely without foundation. 


On the contrary, most of the children 
quickly learned to welcome the op- 
portunity to make their things differ- 
ent from anyone else’s. This did not 
come by itself, but the reward of 
seeing the campers accomplish their 
projects was more than worth the 
effort of inaugurating the program. 
Of course there were some excep- 
tions, but they were surprisingly few 

Prepared materials serve some use- 
ful purposes. But most of our camp- 
ers had used them in the past and 
were happy to be allowed the free- 
dom of making their own things in 
their own way. 

Arts and crafts projects that de- 
velop naturally out of an interest in 
other camp areas may help tie the 
camp program together and give it 
balance. However, it should not be 
necessary to apologize for the arts 
and crafts offerings of a camp or to 
justify their presence as a mere serv- 
ant of the other essential activities. 

The arts and crafts program has 
vital role of its own to play in camp. 
It should, if properly organized and 
presented, result in the satisfaction of 
everyones inborn urge to create. It 
can contribute effectively to the form- 
ation of a well-rounded personality. 
It can provide the camper of every 
with pleasurable activities and 
meaningful recreation 
while he its learning specific. skills. 
Among other things, it may also 
achieve incidental release from ten- 
sions and introduce the camper to 
useful, interesting hobbies that he may 
profit from later on in his leisure 
time. Above all, however, it should 
aim at imparting freely exploratory 
attitudes towards the creative use of 
many media. Its over-riding purpose 
should be the stimulation and encour- 
agement of self-expression. 


age 
wholesome. 


Offer Variety 


In the final analysis, 
camp program of arts 
should be organized to 
widest possible variety of creative ex- 
periences within the means of the 
camp. Materials, equipment and fa- 
cilities must be adequate for all needs 
of the program. It should not be a 
stop-gap, makeshift afterthought, de- 
signed simply to present impressive 
window dressing to parents. As a vital 
and integral part of the well-balanced 
camp, it should never play second- 
fiddle to any other camp activity. 

To attain this goal, creative atti- 
tudes on the part of both counselors 
and campers should be fostered in 
every way. It will always be found in 
the long run that cut-rate methods 
and short-cut devices defeat their own 
purpose, 


then. the 
and crafts 
offer the 
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CAMPING MAGAZINE 





camp menu with quantity recipes 


By Marie E. Knickrehm and Dorothy M. Proud 
Cornell University, Ithaca, N. Y. 


HIS MONTH’S menu, the fourth in Camping Maga-_ The use of non-fat dry milk in recipes such as this one 
zine’s series, offers a solution to camps’ needs to pro- for quick cheese layer bake saves pennies and produces 
vide food with high nutritive value at a reasonable cost. a good product. Dry milk is convenient to use and store. 


Menu 


Quick Cheese Layer Bake 
Jellied Tomato Salad with Celery, Olives 
Mayonnaise Dressing 
Blueberry Cobbler 
Milk 











BLUEBERRY COBBLER 


YIELD: 60servings SERVING SIZE: one 2%” square 


*, 
2% c. sugar (vary 
amount according to 


10 lb. frozen blueberries 
(cherries, raspberries 
or peaches) sweetness of fruit 

2 qt. fruit juice and 1% ec. butter or 
water margarine 

1% c. cornstarch % ec. lemon juice 

% tsp. salt 


1. Thaw the frozen fruit overnight. Drain the fruit. 
Add enough water to the juice to make 2 quarts. 
Heat the juice to boiling. 


2. Mix the cornstarch and sugar; add to the boiling 
juice and cook until thickened, stirring constantly 
with a wire whip. 


3. Add butter, lemon juice and salt; then add the 
drained fruit. Divide the mixture into baking pans. 


(Recipe from Wood, Marion A., and Harris, Kath- 
arine W., “Quantity Recipes.’’) 


COBBLER CRUST 


2 lb. (2 qt.) flour, 1 tbsp. salt 
all-purpose 8% oz. (1 1/3 c.) 

1% oz. (3 tbsp.) baking vegetable shortening 
powder 2 to 3 c. milk 


1. Sift the dry ingredients together. 


2. Rub the fat into the dry ingredients; add the milk 
and mix well until just combined. 


3. Turn on a lightly floured board and knead until 
_dough is smooth. Divide the dough in equal portions 
for the pans; roll out each portion to fit the pan and 
place it over the fruit. Brush the top with milk; the 
top may also be sprinkled with sugar if desired. 
Bake at 400° F. for about 30 minutes or until the 
crust is done. 


(Recipes from Wood, Marion A., and Harris, Kath- 
arine W., “Quantity Recipes.’’) 


QUICK CHEESE LAYER BAKE 
YIELD: 50 sandwiches SERVING SIZE: 1 sandwich 


100 slices bread 1% qt. non-fat dry milk 

% lb. (1 c.) butter, soft solids 

50 slices cheddar cheese 4 tsp. prepared mustard 
(4" x 3%” x 3%”) % c. onion, minced 

32 eggs 2 2/3 tbsp. salt 

5 qt. water 


1. Remove crust from bread. Spread half of the slices 
with butter and place in a greased baking pan. 


<. Place a slice of cheese on each buttered slice of 
bread; then cover with remaining bread. 


3. Sprinkle the dry milk solids on top of the water; 
beat. 


4. Beat the eggs. Add salt, milk, mustard and onion. 
Pour over the bread. 


5. Bake in a 325° F. oven for about 50 minutes or 
until golden brown. Serve at once. 


(Recipe from Board of Education, City of Chicago, 
Bureau of Lunch Rooms.) 














JELLIED TOMATO SALAD 


SERVING SIZE:2%” square 
by %” thick 


YIELD: 50 servings 


6 oz. (1 1/8 c.) gelatin, 1% Ib. (6) carrots, 
granulated cut up 

2 c. tomato juice, cold % ec. onions, cut up 

5% qt. tomato juice 3 c. celery tops, cut up 

1% tbsp. salt 3 c. vinegar 

6 bay leaves % c. lemon juice 

% c. sugar 1% c. celery, diced 

1% tbsp. cloves, whole 1% c. stuffed olives, 

sliced 


1. Soak the gelatin in the cold tomato juice. 


2. Combine the tomato juice, salt, bay leaves, sugar, 
cloves, carrots, onion and celery tops. Boil the mix- 
ture for 15 minutes; strain. Measure the strained 
juice and add enough more tomato juice to make 
5% quarts. 


3. Add this to the soaked gelatin and stir until it is 
dissolved. Cool the mixture. Add the vinegar and 
lemon juice; chill. 


4. When the gelatin mixture begins to set, add the 
diced celery and olives; chill. 


(Recipe from Wood, Marion A., and Harris, Kath- 
arine W., “Quantity Recipes.’’) 
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SPONSORS OF CAMPS AND CONFERENCES 


Let us hae your 


MOUNTAIN-TOP 


EXPERIENCES! 
CLIMB 


PROTECTED 


WITH 
BUR MEDICAL BENEFITS! 


WRITE FOR LATEST DETAILS 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 





FORT WAYNE 2, INDIANA 





\ CONSULTING BIOLOGISTS, 
ABOLISH 


AQUATIC WEEDS 


Don’t Let Your Chances for a Successful Summer be Hindered 
by Weeds and Algae... Choking the very life out of the water. 





Come the warm weather, lakes and ponds are a great source of pleasure (and profit for 
owners) for fishermen, swimmers, boaters, and campers. That is if the water is clear 
and clean—and fishing conditions are ideal. Now is the time to let a specialist, thor- 
oughly trained and qualified, appraise your aquatic weed problem. Consulting 
Biologists, a fully accredited scientific firm, will survey your pond or lake, recommend 


the proper procedure and apply the most effective chemical in the safest manner. 


Write or call today for a survey appointment. Brochure upon request. 


* CONSULTING BIOLOGISTS 


1009 Commercial Trust Buildings Philadelphia 2, Pa.-LO 4-4737 


Specializing in applied Biology for Aquatic Weed Control and Fishery Management 
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Golden Gate Bridge, San Francisco 


Campings Golden Date — 


Tuesday, March |! 


Morning 
ACA National Board Meeting 
ACA National Board Luncheon 


Afternoon 
Kindred Group Meetings 


Evening 
Private Camp Directors’ Dinner 


Wednesday, March 2 


Morning 
Kindred Group Meetings 


Noon Convention Registration 
Opens 


Kindred Group Luncheons 


Afternoon 
Exhibits Open 


3 p.m. — 5 p.m. 
Section Presidents’ Meeting 


Evening 

7:30 p.m. 

ACA Opening General Session 
Masonic Memorial Auditorium 
Speaker: Dr. Joel Hildebrand, ‘’Na- 
tural Resources for Camping” 
Social Hour 


36 


ACA’s Golden Anniversary — 50 
years of growing service to all those 
participating in the challenging job 
of offering Better Camping to All — 
will be celebrated in  California’s 
Golden City, San Francisco, on 
March 2-5. The Northern California 
Section of ACA has planned a con- 
vention packed with opportunities to 
learn the newest and the best in or- 
ganized camping. The host section has 
also carefully planned to allow many 
opportunities for camping people to 
gather informally and benefit from the 
fellowship typical of the field and all 
ACA conferences. 

This preview of the convention out- 
lines the general sessions, the small 
group meetings, workshops and semi- 
nars. Each convention goer will find 
that these sessions are only a part of 
the conference. An after hours con- 
versation, a meal shared with other 
camping folks or a gathering between 
sessions will bring out an idea, a 
method or an approach that will in- 
crease an individual’s or the entire 
profession’s ability to serve today’s 
and tomorrow’s campers. 

The sparkling city of San Francisco 
will also add zest to ACA’s 1960 
National Convention. Its beauty and 
unique attractions will give added 
pleasure to every ACA member for- 
tunate enough to attend. 


Kindred Group Meetings 


Kindred group meetings for private 
camp directors will open 
evening, March 1, with a _ dinnei 
meeting at the Far East Cafe in 
Chinatown. Stanley Michaels, chair- 
man of the ACA National Private 
Camp Committee, will, with his com- 
mittee, be sponsoring the San Fran- 
cisco meetings for private camp dl- 
rectors 

Wednesday morning, March 2, 
sessions on private camping will be 
held at the Mark Hopkins Hotel. Dr. 
Thompson Webb, headmaster otf 
Webb’s School of California, will 
speak to the group at the Wednesday 
luncheon at Di Maggio’s Restaurant 
on Fisherman’s Wharf. The luncheon 
will be followed by a tour of famous 
San Francisco attractions. After taps 
discussions for private camp directors, 
to follow up the daytime sessions, will 
begin at 10 p.m. on Wednesday and 
Thursday evenings. 

On Friday evening, March 4, pri- 
vate camp directors will have a 
Hawaiian Luau at The Village. 

Kindred group meetings for Pro- 
testant Church camping will begin at 
2 p.m. on Tuesday, March 1, at 
Cameron House, 920 Sacramento 
Ave., and will continue until Wednes- 
day noon. Wilfred A. McCoy will 
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Tuesday, 


two 








Masonic Memorial Auditorium 


March 2-5 in San Francisco 


chair the sessions. Topics scheduled 
for discussion include: Presentations 
of Church Day Camping, Planning 
for Tomorrow’s Church Camps, and 
Small Group Camping in the Church’s 
Program. 

YWCA kindred group meetings will 
be held at the San Francisco YWCA, 
620 Sutter St., on Wednesday, March 
2. Esther Briesemeister, National 
Field Staff Member, Western Region, 
will chair the morning and afternoon 
sessions. Presentations and _ discus- 
sions are planned on: Financing the 
Camping Program, Family Camping, 
Use of Facilities on Year Round Basis, 
Advantages and Disadvantages of 
Area Camps, Whom Are We Serv- 
ing?, and Particular Contribution of 
the Camping Program. 

Girl Scouts of the USA will have 
a team of professional National Staff 
members of the Camping Dyivision, 
Program Department, to conduct 
three sessions beginning Tuesday eve- 
ning, March 1. Gwen Wescott, Julian 
Salomon, Catharine Reiley and Cath- 
arine Hammett will lead discussions 
and workshops. 

Kindred group meetings for the 
Boy Scouts of America will discuss 
program, commissary operation, phy- 
sical facilities, camp staff, upgrading 
Explorer camp opportunities and 
camp attendance promotion. Leaders 
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of the sessions will be Wes Klusmann, 
national director of camping; Jack 
Rhea, director, Philmont Scout 
Ranch; and Don MacDougal, assist- 
ant director, engineering service, BSA. 
Meetings will take place at the Cali- 
fornian Hotel. 

Many other groups are planning 
kindred group meetings and will an- 
nounce programs to their members. 
Among those scheduled are: Big 
Brothers of America, Boys Clubs of 
America, Camp Fire Girls, Western 
Conference and Camp Association, 
Salvation Army, Settlements and 
Neighborhood Centers, YMCA, Na- 
tional Jewish Welfare Board, Handi- 
capped Children, Outdoor Camping, 
and Travel Camping. 


Small Group Sessions 


Small group sessions, beginning 
Thursday morning, March 3, will hold 
interest for all convention goers. To 
date, the following topics have been 
selected: 

Primitive Camping, Agency Camp- 
ing, Camping for Senior Citizens, 
Camping for MHandicapped, Coed 
Camping, Family Camping, Day 
Camping and Leadership training. 

Also, College Credit for Counsel- 
ing, Recruitment Resources, Music, 


Thursday, March 3 


Morning 

Top O*’ The Mark Continental Break- 
fast (for half of convention) 

9 a.m.-Noon 

Seminars and Workshops 

9 a.m.-10:15 a.m. 

Small Groups 

10:30 a.m.-Noon 

Visit Exhibits 


Afternoon 

12:30 p.m.-2:30 p.m. 

ACA Golden Anniversary Luncheon 
Mark Hopkins Hotel, Peacock Court 
and Room of the Dons. ACA Presi- 
dent, Fred Rogers, presiding 

3 p.m.-5 p.m. 

Seminars, Workshops, Small Groups 
5 p.m.-6 p.m. 

Coffee Hour in Exhibit Hall 
Introductions 


Evening 

Walk Out Suppers—”A Night on the 
Town” 

Group dinners in Chinatown, Fish- 
erman’s Wharf, Cliff House, other 
famous’ international restaurants. 
Walking or cable car tours after- 
wards. 

Exhibits Open 

Social Hour 





View from the Top O’ The Mark 


Friday, March 4 


Morning 
Top O’ The Mark Continental Break- 
fast (for half of convention) 


9 a.m.-10:30 a.m. 
Seminars, Workshops, Small Groups 


10:45 a.m.-12:15 p.m. 
General Session, Masonic Memorial 
Auditorium 


Afternoon 

12:30 p.m.-2 p.m. 

Regional Luncheons 

2:30 p.m.-4 p.m. 

Council of Delegates 

Seminars, Workshops, Small Groups 
4:30 p.m.-6 p.m. 

Sightseeing Tours 


Evening 


Private Camps Directors’ Luau at 
The Village. ACA President, Fred 
Rogers, Speaker 


Walk Out Suppers—”A Night on the 
Town” and Gray Lines Tour with 
dinner at Cathay House, Chinatown 


Exhibits Open 
Social Hours 
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Woodcraft, Campcraft Certification, 
Spiritual Values, Overnights, Feeding, 
Safety, Standards, Insurance, Legisla- 
tion, plus many other on all phases 
of camp administration, operation, 
program and child guidance. 

Also, Cultural Composition of 
Campers and Staff, Personnel Policies 
and Practices, Use of Specialists, 
Campfire Programs, Variety of Pro- 
grams, Role of Parents, Health and 
Medical Problems, How Summer 
Schools Affect Camping, Waterfront, 
Public Relations, Conservation, Camp 
Sites, and Municipal Camping. 


Seminars and Workshops 


The Convention committees plan- 
ning the seminars and workshops have 
worked hard and thoughtfully to 
select topics and leaders who will 
share experience and knowledge with 
those convention goers who attend the 
special sessions. The special seminars 
and workshops, limited to 25 people 
each and carrying a registration fee 
of $5.00 each, will include the follow- 
ing topics: 

Business Management Ethics — led 
by Dr. Robert McBrire, author of 
“Camping in Mid-Century,” member 
of the San Francisco State College 
faculty and realtor. He was formerly 


Offers Light 


director of Recreation Department 
and supervisor of camping program, 
San Francisco State College. 

New Camp Directors (three sea- 
sons or less —led by Mrs. Elizabeth 
B. Spear, director of the National 
Department of Camping, Camp Fire 
Girls, Inc. 

Staff Relationships (Camps _ with 
sessions three weeks or longer) — led 
by Dr. John A. Bartke, professor at 
the Stanford University School of 
Education. 

Staff Relationships (Camps with 
less than three week sessions) — led 
by Gordon Smith, management con- 
sultant for Booz, Allen and Hamilton, 
San Francisco. 

Teen Agers in Camping —led by 
Austin MacCormick, professor at the 
University of California. 

Exploring the Roots of Camper 
Enthusiasm — led by Dr. Ruth Tiede- 
man, psychology professor, San Jose 
State College. Dr. Tiedeman is also 
director of a clinic for emotionally 
disturbed children, instructor in group 
dynamics and a former director of a 
YWCA camp. 

Educational Values in Camp Pro- 
gramming — led by Ross Seaman, of 
the Montreal YMCA. Mr. Seaman 
was associated with Hedley Dimock 
in writing “Educational Values in 
Camp Programming.” 
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One of San Francisco’s famous cable cars 


trom A Thousand Campfires 


Primitive Camping Values — led 
by Dr. Norman Miller, University of 
California at Los Angeles, Physical 
Education Department. Dr. Miller 
recently directed UCLA’s wilderness 
camp in Mexico. 

Morality in Today’s Camp Culture 
—led by Robert Tully, chairman of 
the ACA National Committee on 
Spiritual Emphasis. 

An additional seminar scheduled 
for the convention is one on Discover- 
ing Sociological Aspects of Camp 
Clientele. 

Workshops to be held during the 
San Francisco convention include: 

Making the Most of Conservation 
Opportunities — led by Reynold E. 
Carlson, instructor in outdoor educa- 
tion, camping and recreation leader- 
ship at Indiana University. Mr. Carl- 
son is also director of ACA’s Con- 
servation in Camping project. 

Creative Crafts in the Camp Setting 
—led by Mary Jane Terry, former 
camp director for the Camp Fire 
Girls. Miss Terry is a consultant in 
creative crafts for the Portland public 
school system and has directed a 
creative crafts workshop at the Pacific 
Camping Federation Conference at 
Gearhart, Ore. 

Achieving the Creative in Drama- 
tics—led by Mrs. Burdette Fitzgerald, 
a member of the faculty of Drama 
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and Speech Arts, University of Calli- 
fornia in Los Angeles. Mrs. Fitz- 
gerald has directed summer work- 
shop programs in creative arts. 

Who Are Our Campers? (Child 
Psychology and Sociology) — led by 
Kenneth Webb, director of Farm and 
Wilderness Camps, Woodstock, Vt. 
Mr. Webb is co-author “Summer 
Magic” and editor of the new book 
“Light from a Thousand Campfires.” 

Additional workshops scheduled 1n- 
clude Who Are Our Neighbors - 
Naturewise? and Making Much of 
Music in Your Camp. 


Camp and Sightseeing Tours 


On Sunday, March 6, post-conven- 
tion tours of representative western 
camps will be arranged for ACA con- 
vention goers. Tours will visit camps 
on the Monterey Peninsula, in San 
Mateo County, in the Santa Cruz 
Mountains and in Marin County. An 
additional tour is planned to leave 
San Francisco Saturday night, visit 
camps in Southern California and to 
arrive in Los Angeles Sunday evening. 

Many opportunities for sightseeing 
in San Francisco will be offered dur- 
ing the convention. Walk out suppers, 
informal bus and cable car tours and 
independent sightseeing will be easily 
arranged. 


Saturday, March 5 


Morning 
9 a.m.-10:30 a.m. 
Seminars and Workshops 


9 a.m.-10:15 a.m. 
Small Groups (Part 1) 


10:30 a.m.-Noon 
Small Groups (Part II) 


Afternoon 

12:30 p.m.-2:30 p.m. 

Closing Luncheon, Mark Hopkins 
Hotel, Peacock Court 

Speaker: Dr. Edward Teller, “Na- 
tural Resources of the Future” 


Post-convention Sightseeing Tours 
of San Francisco 


Sunday, March 6 


Post-convention tours of Northern 
and Southern California Camps 
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INDIAN CRAFT 


PICTURE POST CARDS Send for 48 Page Illustrated Catalog 
of every description 


PICTORIAL FOLDERS 


Reproduced From Your Own Photos 


Supplies 


for all 

More Camps than ever kr 

Post Cards play a Feathers, 
Ttlelitatat 


personal interest. 


Books, 


No other medium attract 


Leather 
FOR PUBLICITY! FOR PROFIT! 


Send for free folder MC 


ARTVUE POST CARD CO. 


225 Fifth Ave. New York 10, N. Y. 


GREY OWL INDIAN CRAFT CO. 


4518 SEVENTH AVENUE, Dept. C-60 
BROOKLYN 20, N. Y. 


GE 6-3287 
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f Ss: 
ADD NEW CAMPERS AND NEW INTEREST TO YOUR 
ACTIVITIES THROUGH N. R. A. SHOOTING PROGRAMS 
Over 1,200 Camps Now Participating 


Boys traditionally like rifles. Girls, too, like to earn nationally recognized awards. 


and will want to add more the following seasons. 


Your Charter fee of only $5.00 pays the annual dues of one, two or all three National Rifle | 


Association shooting programs. Included in the complete package are free instruction manuals, 


range construction plans, camper handbooks, instructor placement service and THE AMERICAN | 


RIFLEMAN magazine, NRA‘s monthly publication. 
AVAILABLE SHOOTING PROGRAMS 
1. .22 caliber rim-fire rifle, distance 50 feet, 50’ NRA targets. 
2. Pneumatic or CO rifle, distance 25 feet, 25’ NRA targets. 
3. Spring-type rifle (BB guns), distance 15 feet, 15’ NRA targets. 


Complete the coupon below and receive your NRA Charter with all of the benefits to your 
camp and campers — or ask for a camp information packet. 
~ 
SECTION 
WASHINGTON 6, D. C. 
Gentlemen: 


We enclose check for $5.00. Please send our 1960 Summer Camp Charter and 
benefits of the complete NRA shooting programs. 
| We want to receive the Camp Information Packet. 
Send to: 


NATIONAL RIFLE ASSOCIATION 
1601 RHODE ISLAND AVENUE 


Title 








City State 











Camp Name 


Camp Address 
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Both | 
will proudly display shooting awards earned at YOUR CAMP — on their sweaters and jackets, | 


ACA NEWS 


Ontario Camping Conference 

The 1960 Conference of Ontario 
Camping Association will be held 
March 25-26 at the King Edward 
Hotel in Toronto. Mr. John Gilchrist, 
chairman of the Conference, asks that 
an invitation be extended to all ACA 
members. The Association office is at 
93 Yorkville Ave., Toronto 5. 


National Wildlife Week 

Again this year, the National Wild- 
life Federation is sponsoring National 
Wildlife Week and a year-long educa- 
tional campaign to interest people in 
conservation. This year’s program 
will be to “Protect Our Nation’s 
Dwindling Water Supplies,” and will 
stress the vital need for a better un- 
derstanding of the critical water prob- 
lems we face throughout the country. 


Barcadia Camp Service 

Marjorie Camp and Barbara E. 
Joy, camp consultants and profes- 
sional visitors for the Standards Com- 
mittee of New England Section, have 
added another camping activity. They 
are managers of the Barcadia Camp 
Service on Mt. Desert Island, Bar 
Harbor, Me. 

The service provides a place where 
groups from organized camps can 
pitch tents and set out for exploring 
expeditions on the famous _ island. 
There are separate facilities for boys 
and girls, each furnished with sani- 
tary facilities, sand beach, row boats, 
fishing gear, etc. Miss Camp and Miss 
Joy will advise groups in making up 
interesting and worthwhile programs 
and share with them their general 
knowledge of camping, nature lore, 
«und the history and attractions of the 
Island. 











WALTER E. STERN 


Tentmaker 


TENTS 
EQUIPMENT 
HIKE FOOD 
CAMP BOOKS 


Write for our “Tent Camper” 
(Camping hints and price list) 


254 Nagle Avenue 
(near 204th St. in Manhattan) 


New York 34, N.Y. LO 9-6830 
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Sections Report On 


Current Activities 


Region | 

New England Sections convention 
February 5-6 has as its theme: 
“Camping in Our Changing World.” 
The program’s content is based on 
stated requests from the November 
meeting and subsequent indications of 
interest. Speakers are: Clarence G. 
Moser, author of “Understanding 
Boys” and “Understanding Girls,” on 
“The Camper — What We Need to 
Know about Him;” Dr. Charles E. 
Hendry, Dean of the School of So- 
cial Work of Toronto University, on 
“Our Changing World;” and Dr. 
Roma Gans, faculty member of Co- 
lumbia University Teachers’ College, 
on “Camping’s Role in Our Chang- 
ing World.” 


Region Il 

March 19 is the date chosen for 
New Jersey Section’s annual all-day 
workshop for camp directors and 
staff, to be held at Cranford High 
School. “How to Keep Teen Agers in 
Camp” is one topic to receive par- 
ticular attention. Other discussion 
groups will be on maintenance, music, 
insurance, day camping and school 
camping. 


Eastern Pennsylvania Section an- 
nounces the following appointments 
for the Region II 1961 convention: 
Paul Frisbie, general chairman; Har- 
old Beker, program; Leonard Fergu- 
son, Jr., finance; Ted Halpern, op- 
erations; and Morris B. Ginsburg, ex- 
ecutive secretary. 


Region Ill 

Indiana Section is promoting the 
idea of “district” meetings in addition 
to the state-wide Section Meetings. 
The Section feels that many benefits 
in the areas of membership, camp 





Dress up your camp with 
AVENARIUS 


CARBOLINEUM 


Beautifies and Preserves Wood 


STAIN — Beautiful 

rustic brown 

PRESERVER — Double 

and triples the life 

of wood 

TERMITE STOPPER — ef 

Saves valuable struc-I§ 

tures 

Apply anywhere — spray, brush or quick dip 
CARBOLINEUM WOOD PRESERVING CO. 

Dept. C, Milwaukee 9, Wisconsin 
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THIS ISN’T CAMPING WEATHER BUT — 
it's NOT TOO EARLY to make plans for your 
1960 

| CAMPING INSURANCE PROTECTION 
| OBVIOUSLY, the best place to buy is 


from the PIONEERS of this type of protection, 


VERMONT ACCIDENT INSURANCE COMPANY 


MEDICAL REIMBURSEMENT 
THE SIGN OF GOOD SERVICE 
ACCIDENTAL DEATH 


DREAD DISEASES 
EPIDEMIC 
TUITION REFUND 


DISMEMBERMENT Member American Camping Association 











WHEN YOU COME TO SAN FRANCISCO-- 
COME TO THE HOTEL MANX 


@ One of the official American Camping Associ- 
ation convention hotels 


Prices still a thritfy low .. . single with 
bath from $7 — double with bath from $9 — 
twin with bath from $10 


HOTEL MANX 
UNION SQUARE SAN FRANCISCO 














CAMPERS NEED | RIDING HORSES 


AVAILABLE FOR CAMPS 
Leasing, Contracting and Selling 


America’s favorite 
lip balm 


Lifetime Business of 


Riding Horses to Camps 
Contracts for 1960 Desired 


For special REFERENCES — RATES — INFORMATION 
prices to camps LEWIS E. WALLIHAN 


write 


Chap Stick Co., Lynchburg. Va. 
esata 





Box 973 Front Royal, Va. 

















For a more durable 


LESS EXPENSIVE surface... Q i 


REDKOTE & 


FAST DRYING 


SURFACING 


OUTDOOR BASKETBALL COURTS 

GOLF TEES AND TRAPS 

SPRINTING TRACKS 

BADMINTON AND HANDBALL COURTS 


also for 


- 


TENNIS COURT. 7 


75% less expensive than composition materials 
Unaffected by extreme changes in temperature 


Permanent color 
Dust-free non-slip surface 


Lowest upkeep by actual tests 


Wherever sports are held—schools, 


colleges, institutions 


a court and municipalities, chances are you'll find either REDKOTE 
SURFACING or GREENKOTE, the natural pulverized slate surfacing. 


Both the soft shade REDKOTE and the eye ease GREEN- 


KOTE show marking lines clearly 


and need no wetting. 


There is more resiliency, true bounce and less strain on 


yeont BATE co. © 
ror ) Mew * 


Grom 


players and equipment. 


WRITE FOR DESCRIPTIVE FOLDER 


It could be the beginning of a most 


profitable investment 


for you. 


YORKMONT SLATE CO., INC., Granville, N. Y. 
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ARC “4 c RY CAMP DIRECTORS! 





FULL 25 % DISCOUNT UNTIL MAY 31 st. 





NOW ! You can standardize your camp’s archery program on 
the new Fletch-Lok Arrow— The Arrow With the ‘Slip-In’ 
Feathers. Makes it easy to replace damaged feathers without 
special tools . . . provides a perfect archery craft project for 
any age camper! Write on your camp letterhead for 4a 
FREE SAMPLE ! 


Completely Assembled Target 00 
Arrows Plus $5 worth of Acces- S 
| sories: Nocks, Points, Glue, 
Extra Fletch, Etc. Reg. Price 
$85.00. You Save $25.00 ! SALE PRICE 
Send Your tone or Money Order FREE OFFER — With each purchase 
Today . . Shipped Postpaid Directly of One Camper's Kit, you Receive 
to your Summer Camp Address! 10 Target Faces Absolutely Free ! 


WYANDOTTE ARCHERY COMPANY 


232 MAPLE STREET DEPT. CM WYANDOTTE, MICHIGAN 


CAMPER’S KIT 














ALWAYS NEW 


CRAFT IDEAS 
and 
MATERIALS 


Exploring with 
Quoin SOUPS 


The Mt. Everest Expedition, 
Andean Expedition and African 
exploration teams have termed 
QUORN SOUPS “The most 
handy imaginable provision 


For a quick, but delicious meal, 
nothing beats QUORN SOUPS 
Easy to prepare. Portion con 
trolied. No ieftovers, no waste, 
no retrigeration 





asseociatios 


6 types in handy bar pack 


MAGNUS CRAFT MATERIALS, INC. 


Chicken 

Vegetabie 

Tomato 
@ Mushroom 
@ Celery 


@ Oxtai 
2 oz. bar makes 45 ozs. of soup. 








108 FRANKLIN ST., NEW YORK 13, N. Y. 
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Write for quantity prices. 


CALVERT VAVASSEUR & CO. INC. 19 RECTOR ST. NEW YORK 6. NY 





standards and visitations, programs, 
and cooperation will accrue from 
these district meetings. 


Region V 

Chicago Section’s first meeting this 
year was on “The Business of Camp- 
ing.” Don Clayton of George Wil- 
liams College spoke on “Food Ser- 
vices in Camps,” and Ted Billen- 
koffer of Burroughs Corporation dis- 
cussed “Private Camps’ Accounting.” 


Wisconsin Section’s February 18 
meeting will be “Counselor Interview 
Day.” To be held at Wisconsin State 
College in Oshkosh, the program in- 
cludes a talk by Elmer Ott on “So 
You Want to Be a Camp Counselor.” 
Interviews between camp employers 
and student counselor-candidates will 
follow. A similar program is planned 
for March at Wisconsin State Col- 
lege in Milwaukee. 


Region VI 

Colorado Section’s January meet- 
ing was highlighted by discussion of 
camper behavior, attitudes, problems, 
and how camp administrators work 
with them. Guest speaker was Miss 
Dorothea Spellman, Professor at Den- 
ver University School of Social Work. 


Region Vil 

Oregon Section is giving strong 
leadership to development of school 
camping in Oregon. Two pilot proj- 
ects will be conducted this year. 


The Northern California Section, 
busy with plans for the National Con- 
vention, has also found time to pub- 
lish a Section directory, conduct a 
“Counselor Training Day” at Mills 
College and organize three districts. 


Southern California Section will be 
host for the 1961 Regional Conven- 
tion at Asilomar. 


Coronado Section Conference will 
be held April 8-10 at Sedona Lodge. 
The program will be on subjects re- 
paneancill at last spring’s conference. 


Suppliers of tools and 
materials for ALL ARTS 
AND CRAFTS 


Your logical source for: 
Leather Craft e Braiding Material 
Sasketry @ Wood Sticks @ Looper 

feaving @ Beadcraft e Paper Raffa 
Totem Poles @ Mosaics e Plastics 
Art Supplies @ Clay e Metal Craft 
Wonderwood e Metal Enameling 
Plaster Craft e Woodenware ¢ [ird- 
house Kits e Plycraft @ Indian Craft 
e shell Sane e Feathers @ Models and 
many ot 
WRITE FOR OUR 1960 CATALOG 


-R OID 
ele Jt ‘Ts 7 Crafts 


TOWN NEW JERSEY 


FEBRUARY 
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CAMPING 
TENTS 


FROM 


Hoosier offers you the fin- 
est and most complete line 
of camping tents on the 
market at prices that will 
save you money. 


PERMANENT CAMP TENTS 
Designed for platform frame or long term camping. 
Wonderful protective shelter for girls or boys in Fuel 
camp. ‘Choice of either Khaki Water Resistant 
Treated or Flame Resistant Khaki Flamefoil Army 


Duck in durable 12.63 oz. weight. Front and rear 
doors roll up. Reinforced at all points of strain. 


FORESTER UMBRELLA TENT 2 THE MOUNTAINEER TENT O I e 


t~ 


This tent is especially suited for a Especially designed for canoe trips 
group leaders. Provides ample Ke and hiking, this tent sleeps 2 men 
headroom for adults with many Ss comfortably. Sewed in floor, zipper 
features to make camp life more s screen door with riser, 6’ wide and 
comfortable and enjoyable. Made ad 8’ long with 3’6” height. Made of 
in 9x9 and 11x9 sizes, center pole © 6.2 oz. Pearl B Water and Mildew 
or center poleless frames available. ¢* Resistant Drill. 


Re ae : 
jes 


iN 
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Hoosier CAMPING ACCESSORIES iasecc | 
ieving that many Camping Mag- 


@ Sleeping Bags — assure your campers a full nights sleep in azine readers would find it helpful to 
comfort and protection. Choice of 4 models. have authoritative information on the 


e Air Mattresses — both rubber and vinyl in several models. numerous uses of LP-Gas, the editors 
asked the experts at Suburban Pro- 


e Packs — a complete assortment especially designed for : 
overnight hikes and field trips. seen ne gg. Pha prepare the ac 














FREE! WKS “ 

Camp Tent Catalog 60-12. Com- a wo ays ‘dl Go Ce Se T HAS BEEN said that diamonds 
plete descriptions and prices of by ) | are a girl’s best friend, and that 
~ tents. sty ay: Comp TARPAULIN & CANVAS GOODS CO., INC. man’s best friend is his dog. This may 
—— rite for your Fe Comping Division, 1302 West Washington Street all be true but, male or female, one 
4 Indionapolis 6, Indiana of the camp director’s best friends 
= can be LP-Gas (liquefied petroleum 
gas—more commonly known as bot- 

tled gas, propane or butane.) 
LP-Gas is one of the very useful 
products provided by nature for the 
benefit of man. It comes out of the 
pus ground as a product of natural gas 
FRUIT-DRINK en —— o et and petroleum. When it leaves the re- 
FLAVORS! L. phe ih | | finery, this product is liquefied under 
: te we pressure so that it may be easily 
| stored and transported to distributors. 
it is still in liquid form when it is 
delivered to camp sites. This fuel, 
however, vaporizes automatically, and 
when a valve is opened on an appli- 

| ance, it is released as a vapor. 
12 SARATOGA AVE., ROCHESTER, N. Y. A 100 pound cylinder contains 
: ) 23% gallons of liquefied petroleum 
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Illinois Baptist State Camp, Pinckneyville, Ill. 
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with ey, LGAECIDE 


(AQUATIC WEED KILLER) 


Just spray it over the water surface and both sub- 
merged and emergent weeds and scum will be destroyed 
within 48 hours. One treatment will give you cleaner lakes, 

gas which roughly is equal in heat ponds, and streams for as long as 10 years. See how 


energy to 4000 cubic feet of manu- Parko Algaecide can help you. 

factured or “city” gas, or 2000 cubic 

feet of natural gas. Storage contain- WRITE FOR BROCHURE TODAY 
ers, which are designed to meet any R 

gas load requirements, range from 


~~ 


five pound to several thousand gallon PARKE HILL CHEMICAL CORP 
capacity. The gas load also deter- P. , . 
mines the method of delivery. LP- * 

Gas may be delivered in exchange 230 BERTEL AVENUE 


type cylinders or by tank truck to per- MOUNT VERNON, NEW YORK 
manent storage on the camp premises. MOunt Vernon 8-7290-1-2 


|. P-Gas can help solve a multitude 
of camping problems. The fuel is 
fast, portable, controllable, depend- 


able, versatile and economical - CA Mi b S ? f CI A LT | FS 


characteristics which can save time, 
work and money around any camp. Trading Post 


With it, camps may more easily pro- po . . 
vide facilities to meet the standards ; saree THIS BIG 

established by the American Camping Promotion in naaiaipeiamaatia illustrated Catalog of 
Association concerning health, sanita- Supplies en 


aig yar saan Personalized, renmants_ | LEATHERCRAFT KITS, TOOLS, Ete. 


ata. of : 7 Be. , Belts, Billfolds, Moccasins, Other Projects. 
A qualified chef is often more fa fs All sundries Finest Quality Tooling Leathers, Supplies, 
miliar with gas than other fuels and i also Books, etc. COMPLETE STOCK — IMME- 


eiaay : D HIP 

yours may be happier if he can put 5 Paper place mats TATE SHIPMENT 

his confidence in the efficiency and “AE ee cups and Attention METALCRAFT Hobbyists 
controllability of his LP-Gas flame. ee ie, napkins FREE. Catalog of Aluminum, Copper and 


,; Foil in Shapes and Sheets. Tools, Supplies 
Birthday and and How-To-Do-It Books. Also Enameling 





Stationery 


The fear of “no hot water” by laun- 
dry and kitchen personnel may be 
lessened considerably; and disposing HADDON HEIGHTS, N. J. 
of garbage is reported to be a simple 
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| ds Kilns, Supplies. 

p. O. Box 155 reunion car 

J. C. LARSON CO. 820 So. Tripp Ave. 
Department 9319, Chicago 24, Ill. 























, economica. HANDICRAFT 


STONE KITS 


- Fab.. 
NEW GEM 
ALUMINUM 
PLASTIC 
COPPER 
LEATHER 


WE PAY SHIPPING COSTS 
EL-FAB inc. ST. PAUL, IND. 





BELTS 
BRACELETS 
NECKLACES 
EARRINGS 
TRAYS 

KEY RINGS 
PLAQUES 


WRITE 
FOR 


FREE 


CATALOGUE 














A family magazine 
on Camping and 
the Open Road 


© Cstapero te bee & tecteryviord 
© fb ormiy commen prettier: me 


~~ 
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Here is America’s newest magazine — designed to serve the needs 
of all family campers. Published every other month, BETTER 
CAMPING will tell you about the better ways of camping, interest- 
ing places to camp, scenic tours and what to do to increase your 
pleasures of living in the out-of-doors. 

A subscription now will make you a Charter Subscriber and assure 
you of receiving every issue promptly, direct-by-mail. Saves you 
time, too. No need to stop at newsstands and ask if the new copy is 
on sale — the postman always remembers. 


Annual subscription (six issues) $2.00 





KALMBACH PUBLISHING CO. 
Dept. 662CAM, Milwaukee 3, Wis. 


|] Yes, | want to receive BETTER CAMPING for one year. Enclosed find $2.00. 


[] Send me a sample copy for the enclosed 35c 
Name .- 


Address 


City, Zone, State lesen tatianinasiatpeniiiiiabaieilndcmmesiaeilima 








_ 
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matter with an LP-Gas_ odorless, 
smokeless incinerator. 

An LP-Gas clothes dryer can dry 
laundry in a matter of minutes. Main- 
tenance men can carry a cylinder of 
.P-Gas into a lavatory for soldering 
jobs or into the workshop for num- 
erous tasks. In crafts, it can serve as 
fuel for the ceramic kiln, the silver 
soldering torch and the Bunsen burn- 
er. It can operate a generator, water 
pump, lift truck and farm tractor, and 
give a powerful flood light. In short, 
|. P-Gas can serve as fuel for cooking, 
water heating, refrigeration, clothes 
drying, space heating, incineration, 
operating motors, and for many of 
the pleasures which make up camp 
life. 

Considered Safe 

Furthermore, LP-Gas is considered 
safe — it is non-toxic. The equipment 
used for storing it has been truly 
use-tested proved safe over the 
past 30 years in millions of homes 
and thousands of farms, institutions 
and industries. For added safety, LP- 
Gas systems are sealed systems. There 
is no liquid to spill, contaminate food 
or soil clothing. 

With a tank of cylinder of gas, lit- 
erally a gas well on the camp site, 
there is less chance for interruption 
of essential functions such as eating 
and washing. Since LP-Gas service 
is seldom affected by storms, appli- 
ances continue to operate efficiently 
even in time of power failure. 

IL. P-Gas is economical. For quantity 
cooking and water heating, few other 
fuels can match the economy of gas. 
Furthermore, the more gas you use, 
the lower gas rate becomes. 

LP-Gas is fast. Like city gas, LP- 
Gas immediately gives full heat to 
bring food or water to the desired 
temperature quickly. It adjusts almost 
instantly to any temperature setting, 
and is an easily controlled fuel. Com- 
mercial automatic gas water heaters 
on the market today supply from 80 
to 240 gallons of 180 degree hot 
water an hour. 

Installations, terms and methods of 
delivery depend on the location of 
the camp, LP-Gas requirements, and 
other variables. Briefly, service may be 
metered or unmetered and delivery 
may be made by tank truck into per- 
manent storage or in 100 pound ex- 
change cylinders. 

As a_ fule, storage equipment 
(cylinders, tanks, etc.) remains the 
property of the gas company. 

Any reputable LP-Gas Company 
will be glad to recommend the type 
and size of appliances and equipment 
suited for your needs and give you 
details such as estimated costs of op- 
eration for one season. 


FEBRUARY 1960 





————— 
Introducing the new camp champ! 


Boys like Pete are sometimes a problem — re- marksmanship made America great! 

served, hard to interest in group activities. But You can start a riflery program for surpris- 
you, who understand boys, know how to bring ingly little outlay. A few Remington Model 
him out of his shell. Give him a sport that cap- 513T “Matchmaster” or Model 511 “Score- 
tures his imagination. Give him an even break master” rifles, targets, ammunition and a safe 
with his more athletic companions. place to shoot are all that’s needed. 

Riflery is one sport in which all boys and girls, ° ° e 

regardless of physical size, can compete. Win, Remington has free literature and information 
too, if they work at it. And what kid doesn’t to help you get started. Just clip and mail the 
long to shoot like the legendary heroes whose coupon below. 


Remington 


ee eee ee ee 


Rifle Promotion Section, Dept. C 
Remington Arms Company, Inc., 
Bridgeport 2, Conn. 


Please send free literature giving full informa- 
tion about what is needed to get a riflery 


Remington ‘‘Matchmaster’’ | 
| 
[ program under way. 
| 
| 
| 


Model 513T 
22 caliber target rifle 





Remington ‘‘Scoremaster’’ 
Model 511 
box magazine repeater 


Name 





Address 


‘*Matchmaster’’ and ‘‘Scoremaster’’ are Reg. U.S. Pat. Off. City State 
by Remington Arms Company, Inc., Bridgeport 2, Conn, L oa 
ee em en em YR NR 
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EQUIPMENT ° SERVICES ° 


Bernard Food Industries, Inc., 217 
Jefferson St., Chicago 6, manufac- 
tures “Kamp - Pack” concentrated 
foods. Their soups, vegetables, des- 
serts, jams and other items have been 
treated with added vitamins A and C, 
for extra food value. Write to the 
company for name and address of dis- 
tributor in your area. 


Curtis Automotive Devices, Inc., 
PO Box 297, Westfield, Ind., has add- 
ed the new Dyna-Fog “50” to their 
line of insecticide dispensing equip- 
ment. Its 162-pound weight and 52- 
inch length make it easily portable for 
fogging operations. Write the com- 
pany for more details. 


A new, easy-to-carry charcoal stove 
calied the Simplex has a 10” by 10” 
cooking area. The manufacturer sug- 
gests the use of one Sure-Starter 
Bricket to ignite a fire of ordinary 
charcoal. For information on_ both, 
write Simplex Portable Heater Co.. 
338 Paris SE, Grand Rapids, Mich 


In is now possible to purchase a 
wide selection of camp advertising 
and trading-post items from one 
source. Mrs. Hjordis G. Ohberg, who 
has had years of camping experience, 
and her associates offer a wide variety 
of camp promotion material as well 
2S camp store articles, all designed to 
itentify and sell your camp. 

Available are paper place mats, 
plates, cups and napkins, stationery 
and cards, T-shirts, sweatshirts, hats, 
emblems, etc., all personalized with 
your camp name and picture. Write 
for a brochure from Camp Special- 
ties, PO Box 155, Haddon Heights, 


Mm. 3 


Old Town Canoe Co., 782 Fourth 
St., Old Town, Me., offers free their 
catalog describing Old Town _ lap- 
strakes, sailboats, canoes, dinghies, 
skiffs and boating accessories. 


Syntex Chemical Co. has prepared 
as a public service a new 1960 edi- 


tion of their booklet, “Facts You 
Should Know about Poison Ivy and 
Poison Oak,” and a 19” by 25” Poi- 
son Plant Recognition Poster. The col- 
ored poster pictures and describes 
common poison ivy, western poison 
oak, oakleaf poison ivy and poison 
sumac. These educational materials 
are free on request to Syntex Chemi- 
cal Co., Inc., 10 E. 40th St., New 
York 16. 


Globe Industries, Inc., Dayton 7, 
Ohio, recently developed a new resus- 
citator which incorporates the recog- 
nized advantages of mouth-to-mouth 
technique but eliminates the sanitarily 
objectionable personal contact. The 
Globe M/M Mouth-to-Mask Resusci- 
tator also provides that air entering 
the victim’s lungs has full oxygen con- 
tent (21%) of surrounding air. 


A new, made-especially-for-camps 
mattress is available from Forest City 
Products, Inc., 722 Bolivar Rd.. 
Cleveland 15, Ohio. The Sentinel K-! 
Polyether Camp Cot Mattress is re- 
ported to be proof against water, 
stains, mildew and rodents and to be 
lightweight and comfortable. Write 
the company for a descriptive bro- 
chure. 








DON'T BUY ANYTHING 
(in Food Service Equipment} 
UNTIL YOU’VE SEEN OUR 


NO MAGIC, JUST SMART VOLUME BUYING that no other 


1960 Camp Specials 


camp supply house has the capacity to handle .. . 


and we 


pass these savings on to you. EXAMPLE: Last week in December 1959 two leading melmac manufacturers, anxious to 
reduce their year end inventory of regular and slightly isregular ware called us for an order. 


(ridiculously) low offer for the ENTIRE 50,000 dozen involved 


listed below: 


POSITIVELY UNBEATABLE MELMAC CLOSEOUTS 








BRAND NEW! 
ELECTRIC 4. FT. SENIOR 
POTATO ! 4 SECTION 


PEELERS ' 


HEAVY-DUTY 
STACKING MUGS | 


| 

| 

Full 8 oz. §$ — | 
: | 

J 


WATERTOWN 
LIFETIME WARE 


8 oz. CUPS 
Reg. $10.80 
Ass‘t Colors 


I STEAM TABLE $|32°° | ELECTRIC 
ye | COFFEE $94" with 
\M 


| 9% INCH 
| COMPARTMENT 


capacity 
Reg. $9.60 


Assorted Colors 


6’ BREAD OR 
CAKE PLATES 
$9.00 List a 80 


Ass‘t Colors 
or Patterns 


40 
| 55 CUP 
| AUTOMATIC 


AKER | Ice Guard 


3 QUART 
ALUMINUM 
PITCHERS 


+1201 


12 oz. LUG 


SOUP BOWLS 


Assorted Colors 


10° DINNER 


PLATES 


$18.00 List 
Ass‘t Colors 
or Patterns 


$ 480 
Doz. 


Instead, we made a 


. which was accepted. Some of these many specials are 


13% Oval 
PLATTERS or 
LARGE SERVING 
DISHES 
$@40 


Reg. 

$30.00 

List 
Assorted Colors 


FRUIT OR | 
| DESSERT DISHES : 
$9.00 List $ 95 


| Ass‘t Colors Doz. 


$1.65 HEAVY | ONE-PIECE | 


| TEA- 


60 | SPOONS °* 


Slight irr. 


STAINLESS 
STEEL 


| Mirror Finish 
STAINLESS 
STEEL 

| KNIVES 


$995 : 


— 


WRITE, CALL OR VISIT OUR SHOWROOM. ASK FOR CAMP BULLETIN 760. 
JOIN OUR OVER 900 LOYAL SATISFIED CAMP CUSTOMERS FROM COAST TO COAST. 


ADMIRAL EQUIPMENT CO. 


7 East 22nd St. 


New York 10, N. Y. 


Phone ALgonauin 4-9933 
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SPECIA SURANCE 


for your 


from Mutual of Omaha 


Leading the Way wn * Several plans to choose from 
Special Coverages for * 325 local offices to serve you 


* Beginning our second half-century of service 


' * Maximum benefits at Minimum cost 
@ Scouts 


® Youth Activities Send Today For Complete Details 
® Schooltime Accidents No Obligation 


® Custom Coverages for 


Special Events SSS SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSCsCsSSsesSsaseesesesssessesesssesessa 


Custom Coverage Division 
Mutual of Omaha 
Omaha, Nebraska 


Please send full details on your Special Camping Insurance 


—— 


|_| Please send information on your other lines of coverage 


Reg Name 
Mutual Benefit Health & Accident Association 


V. J. SKUTT, President 
Home Office © Omaha, Nebraska 


Address 


The Largest Exclusive Health and City. 


Accident Company in the World 





> 
< 
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Extra quality 
in materials 
|} and workmanship 
makes Webb tents 





an economical, 
lasting investment 


INDIAN TEPEES 


Authentic design 

made of rugged 

white canvas 
Full size. 


Heavily reinforced, extra-high walls, over- 
lapping door flaps. Laced corners. Made of 
durable treated Army duck. 

. 


HIKING TENTS 


for woodsmen who like 
to travel light 





BAKER TENT . . . large enough for cots, 
light enough to be carried by one person. 


EXPLORER TENT 
... Simple to 
erect, no 

bulky poles 

to carry. 


Also available 


are top-quality 
Ponchos, Sleep- 


MANUFACTURING CO. 





Official suppliers to Boy Scout and 
Girl Scout National Equipment Services 














2945B N. 4th St. e Phila. 33, Pa, | 


| 
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CLASSIFIED SERVICE DEPARTMENT 





Address replies to classified 
ads as follows: Box No. , 
Camping Magazine, 120 W. 7th 
Street, Plainfield, New Jersey. 











Help Wanted 


MARRIED COUPLE for teen coed bus trip. 
Northern Michigan. Camping and cooking 
out. Selective group. Excellent camping 
skills needed. Supervise additional staff, 
on total program. Excellent salary. Write 
Box 726. b 
MAN and WOMAN WITH COUNSELOR 
experience wanted in small coeducational! 
camp specializing in watersports and 
woodcraft. E. Thorrestrup Baldwin, East 
Eddington, Maine. b 


GIRLS’ CAMP seeks qualified counselors 
for art, tennis and sailing departments. 
Write Box 729. b 
COUNSELORS. Southwestern Michigan. 
Private brother-sister camp. Rated instruc- 
tors needed for swimming, campcraft, small 
craft, riding, crafts, riflery, sailing, athle- 
tics, nature, dramatics, etc. Write: Lake 
of the Woods Camp, 8741 S. Cregier. 
Chicago 17, Ill. tf 


CAMP DIRECTOR. Northern Maine. 6 
weeks. Trip-campcraft program. Write: 
Bangor-Brewer Girl Scouts, 225 North Main 
St., Brewer, Maine. b 


JAYSON CAMPS—35th YEAR 
MASSACHUSETTS BERKSHIRES 
MEN: Physician, sailing, pioneering, riflery. 
WOMEN: PIANIST, play popular by ear, 
expert transposing; archery, ceramics, fine 
arts, dramatics, nurse, camp mother, book- 
keeper, secretary. MEN OR WOMEN: Ten- 
nis, swimming, canoe trips, phys-ed ma- 
jors, forestry majors, industrial arts, na- 
turalists. Box 876, Greenwich, Conn. b 


COUNSELORS: Men, women, 20 years plus. 
Adirondacks near Lake Placid, N. Y. Gen- 
eral & Specialists, murse, married or 
single. Coed-informal. Democratic, non-de- 
nominational. 120 campers ages 6-14 or 
separate teenage camp. 60 campers ages 
14-17. Ideal working conditions and recrea- 
tional opportunities. Mr. & Mrs. Earl B. 
Humes, 8 Colonial Road, Scarsdale, N. Y 

b 




















COUNSELORS: Brother-Sister camp in 
Berkshires (Mass.). Established 1921. Near 
Tanglewood. Staff openings for experienced 
men and women in all program areas. 
Teachers, graduate students, upper class- 
men, and working couples considered. In- 
vite letters with full details. Raymond 
Golden, Dir., 34 Richbell Road, White 
Plains, N. Y. abc 
WISCONSIN GIRLS’ CAMP has openings 
for counselors 20 years or older, one year 
college. Counselors engaged for ability to 
live happily with campers as camp coun- 
selors. Following program skills important 
but secondary; canoeing, sailing, tripping, 
swimming, riding, tennis, crafts. land- 
sports, dance, music, drasnatics. Write to: 
Miss Rosalie Giffhorn, 1979 South St., Lin- 
coln 2, Nebr. abc 





GUIDANCE COUNSELOR: Woman 30 years 
or older with M. A. in related field and 
supervisory experience needed to work 
with staff in girls’ camp for normal girls. 
Excellent salary for right person. June 18 
through September 1. Write Box 707. abc 


ASSISTANT DIRECTOR FOR HIGH 
GRADE PRIVATE GIRLS’ CAMP, northern 
Wisconsin. Experienced and competent in 
staff supervision. Summers only to start. 
Midwest residence desirable. Write — 
708. a 








BUSINESS MANAGER (female) June 
through August, experienced. Also, nurse 
tripping counselor and general counselors 
for YWCA Camp in Leicester, Mass. Write: 
Camp Director, Y.W.C.A.. 6 Chatham St. 
Worcester, Mass. abc 


COUNSELORS: Men, Women, teachers 
preferred. Pioneering. Nature. Music. Cer- 
amics. . N. General. Small non-com- 
petitive camp, children ages 3-12. Write 
Jug Hill, Staatsburg, N. Y. abcd 


COED, WELL-ESTABLISHED CAMP in 
Wisconsin needs three mature, over 25, 
irl counselors, waterfront or athletics. 
tried couples considered. Write Box = 

a 




















Help Wanted 


ENERGETIC MAN with following to rep- 
resent leading boys camp in Maine. Ex- 
cellent financial opportunities. Counselor 
services not necessary. Write Box 675. tf 
UNIT LEADERS: SPECIALISTS & KITCH- 
EN STEWARD for coed children’s camp. 
Apply Lake Pembina Camp, 4792 Victoria 
Ave., Montreal 6, Quebec. abc 








WISCONSIN GIRLS’ CAMP on beautiful 
Green Lake. PVT. Staff for waterfront, 
director & ARC’s, sailing, canoeing, skiing, 
dancing, dramatics, golf, & all specialties. 
Applicants at least 19 years and experi- 
enced. Send full particulars & photo. 
Camp Sandstone, 1430 Granville, Park 
Ridge, Il. abcd 
COUNSELORS: Sailing, 
pioneering. Small coed 
Maine. Lester Rhoads. 
Little Neck 62, N. Y 


tennis, athletics, 
camp. Boothbay, 
251-18 6lst Ave., 

labc 


DIRECTOR — once in a lifetime opportun- 
ity. Beautiful new coed summer and all 
year ‘round weekend casmp featuring horse- 
manship, judo, body-building, etc., one 
hour from Metropolitan N.Y. Percentage 
or partnership to qualified, energetic, pro- 
motional man or couple. Write immediate- 
ly Box 716. a 


DIRECTOR (OR COUPLE) — head counse- 
lor, counselors and instructors. Horseman- 
ship, waterfront, judo, body-building, and 
all other camp activities. Beautiful new 
coed summer and all year ’round weekerd 
camp, one hour from Metropolitan N.Y 
Write immediately Box No. 717. a 


CHEF and/or COOK for summer and all 
year ‘round weekend camp, one hour trom 
Metropolitan N.Y. Excellent opportunity 
Write immediately Box 719. a 


COUNSELORS, COED CAMP. Upstate N. Y. 
Camper centered program. Openings for 
experienced group leaders. Also specialists 
in tennis, waterfront, athletics, fine arts, 
crafts, photography, nature, pioneering, 
construction, forestry, music, dramatics. 
Office: 151-15 85th Drive, Jamaica 32, N. Y. 

labcde 





WAH-KON-DAH, one of the nations fine 
coed camps located on the great 1,300 
mile shoreline Lake of the Ozarks, seeks 
counselors (male and female) for athletics, 
riflery, archery, water skiing, tripping, 
Red Cross, small crafts, swimming, WSI, 
Red Cross small crafts, swimming, WSI, 
arts, crafts assistant (women); nature 
lore head, dancing, dramatics, pianist, 
song leader, nurse, RN; cabin counselors, 
mature married staff for Village heads 
Write Ben J. Kessler, 106 S. Hanley Rd., 
St. Louis 5, Mo. labe 


OWNERS OF SUCCESSFUL, nationally 
known midwest Jewish camp, seeking man, 
woman (or married couple) who can 
eventually take over running of organiza- 
tion. Applicants may be non-Jewish or of 
Reformed Jewry, with proven background 
in programming, administration and all 
phases of camp procedure. Fine opportun- 
ity for lifetime affiliation. Give complete 
history. Write Box 704. labc 


MAINE GIRLS’ CAMP has openings on 
staff for waterfront instructors (ARC), 
canoeing, water skiing, head athletics, 
head tennis, music, dancing, arts & crafts, 
nature study. Applicants must be 21 years 
of age with previous camping experience. 
Write Box 705. labcd 





COUNSELORS, Vermont Girls’ camp, 
canoeing, sailing, water skiing, campcraft, 
tennis, golf, athletics, dramatics, arts and 
crafts. Write Room 1807, 50 Broadway, 
New York 4, N. Y. a 





BOYS’ CAMP seeks outstanding faculty 
for nature, pioneering, crafts, waterfront, 
sailing, music, riflery, archery, tennis. In 
Berkshires (Mass.) 200 campers, 32nd year. 
Salaries from $400 up, depending on skills, 
experience. Transportation allowance. Send 
full details: Joseph Kruger, Director, 377 
Irving Ave., South Orange, N. J. 4 
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Help Wanted 


WANTED. HIGH CALIBRE, AMBITIOUS, 
young couple who wish to make camping 
their profession, to direct girls’ camp in 
Western North Carolina. Excellent future 
for right persons. Requirements: College 
education, camping experience, successful 
promotion, executive ability, attractive 
personality, hard work. Write Box 734. 





COUNSELORS — ESTABLISHED GIRLS’ 
camp Northern Wisconsin. Excellent posi- 
tions for college and high school faculty 

members. Chippewa Ranch Camp, 999 Bluff 
Road, Glencoe, Ill. b 


BROTHER- SISTER CAMP. Riding» coun- 
selors, male and female. Teach English. 
Also head counselor for girls’ camp. Pri- 
vate, non-sectarian camp. Write: 103 Birch 
St., Port Chester, N. Y. b 


HEAD COUNSELOR—PROGRAM DIREC- 
TOR for private Cape Cod boys’ camp. 
Please state full particulars and salary 
desired. Also, shop and sailing men. Per- 
manent connection with fine future. For 
personal interview write Box 739. b 


CAMP DIRECTOR: Girls’ camp in Bucks 
County has opening for director experi- 
enced in all phases of camping. Write 
Box 737. b 


TRIP DIRECTOR—Real Outdoorsman. Ma- 
ture man (25 or older) who thoroughly 
loves the out-of-doors and knows how to 
live in it; who is willing and able to in- 
terest young boys in pioneer and outpost 
camping, organize trips and direct and 
develop an outdoor living program. Ex- 
cellent salary and conditions in old, well- 
established camp for the right man. State 
exverience and salary desired. Write Box 
738. b 
GIRLS’ CAMPS—Northwestern Conn. Di- 
rector, 6 weeks; Specialists, 4 weeks, bi- 
cycle, hiking, outpost, crafts; Ass’t. Di- 
rector, small craft instructor, dietitian, 9 
weeks; Handyman and wife, 10 weeks. 
Applications for jobs, except handyman, 
dietitian, will be considered for more or 
less than time specified. Write: Dorothy 
Davis, 409 Humphrey St.. New Haven, 
Conn. b 


DIRECTOR FOR ORGANIZATIONAL Girls’ 
Camp (120 capacity) in Eastern Penna. 
Only experienced considered. Prefer long- 
term possibilities. Write Box 735. b 














DIRECTOR FOR FAMILY CAMP. Husband 
and wife team considered. 3 weeks family 
camp; 2 weeks goiden age camping. Ex- 
perience essential. Eastern Pennsylvania 
area. Write Box 736. 


BROTHER-SISTER CAMPS in Northeast 
Pennsylvania seek qualified personnel for 
waterfront, landsports and nursing posi- 
tions. Working couples considered. Write: 
David Blumstein, 1410 East 24th St., 
Brooklyn 10, N. Y. bed 


SUN, SERVICE and SALARY are some of 
the benefits which hundreds of women 
may enjoy this sumymer at Girl Scout 
camps. Whether actively engaged in pro- 
fessions or business, preparing fcr careers 
or retired, women from every field of en- 
deavor will find the experience of living 
and working with girls of varying back- 
grounds a rewarding one. Call or write 
your nearest Girl Scout office. For cpen- 
ings in other areas write: Miss Fanchon 
Hamilton, Girl Scouts of the U.S.A., 830 
Third Ave., New York 22, N. Y. b 


CAMP SOLICITOR 
All areas. Top coed Vermont camp, 
$600. fee. Write Box 732. 


PROGRAM DIRECTOR. New Hampshire 
Girls’ Camp. W.S.I., nurse, tennis, danc- 
ing, riding, rifiery, Charles Goldberg, 29 
Ocean Ave., Winthrop, Mass.: Clifford 
Bogin, 75 S. Park Dr., Old Beth Page. 
Ss “3 Te 4 be 


PROGRAM DIRECTOR or Water Safety 
Instructor with camp experience for bovs’ 
camp in Michigan. Accbmmodations for 
family. Preferably a teacher with camp 
following in Milwaukee or area north of 
Chicago who would also represent the 
camp. Excellent financial opportunity. 
Write Box 727. b 


~ RAQUETTE ‘LAKE GIRLS’ CAMP 

Applications invited for A.R.C. Waterfront, 
sailing, tripping, ski, tennis, golf, tram- 
poline, athletics. Established Adirondack 
girls’ camp. Brother camp across lake. At- 
tractive compensation for qualified per- 
sonnel. Write: 966 East 23rd St., Brooklyn 
10, We la 
ASSISTANT CAMP DIRECTORS, Nurse. 
Dietitian, age 25: Unit leaders, age 21; 
Counselors. Experience preferred. Write: 
Me Scouts, 417 No. 10th §t., §t, Lou’: 
» Mo. a 
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Help Wanted 


COUNSELORS: Positions available for gen- 
eral counselors at boys’ camp and for men 
with specialties in tennis, boxing, wrest- 
ling, nature and sailing. College sopho- 
more or older. Write: A. G. Hare, Jr., 113 
Anton Rd., Wynnewood, Pa. lab 


CAMP SOMERSET FOR GIRLS in Maine 
has openings on staff for swimming in- 
structors (WSI), synchronized swimming 
instructor, athletics, tennis, tripping, 
canoeing, sailing, archery, golf, water ski- 
ing, riding, dramatics, riflery, crafts, mu- 
sic (piano), general, camp secretary, regis- 
tered nurse. Applicants must be 21 years 
of age with previous camp counseling ex- 
cerience. Salary range $300 to $575 de- 
pending upon experience, plus transporta- 
‘ion and clothing allowance, etc. 1 

campers, 60 staff. Write: Allen Cramer, 300 
Central Park West, New York 24, N. Y. 
labcde 


COUNSELORS: For leading boys’ camp in 
Maine. Archery athletics, canoeing, drama 
nature, photography, riding, riflery, swim- 
ining, trips, water-skiing, general. Teach- 
ing experience preferred. James H. Lawr- 
ence, 21 Ria Drive, White Plains. N. Y. a 














CO-DIRECTOR — Camp — Orthopedically 
handicapped children. Administrative and 
supervisory experience required. Write: 
New York Philanthropic League, 150 West 
#5th St.. New York 24, N. Y. abc 


DIRECTOR OF CAMPCRAFT and trips 

also small craft director, only experienced, 

mature leaders apply, men or women. 

Girls’ camp in Maine. Write: Mrs. L. 

a 155 E. 76th St., New York ?71. 
Y. 





ab 


CAMP GLENMERE FOR GIRLS, Monterey, 
Mass., has openings for swimming instruc- 
tors (WSI), tennis, golf, dramatics, music 
(piano), R.N., dance, arts & crafts. Write 
to: Mrs. Sonny Winter, 215 W. 92rd St.. 
New York 25, N. Y. bed 


COED CAMP ON CAPE COD 
has openings for head of boys’ division 
and for head of arts and crafts. MEN or 
WOMEN swimming instructors (WSI), 
small craft head and instructors, tennis, 
golf, dramatics, music (piano), general 
counselors and general athletics. Appli- 
cants must be 20 and up with previous 
counseling experience. Salary range for 
heads to be discussed. For general coun- 
selors from $250 to $450. Write B x 741. be 


QUALIFIED PRINCIPAL wanted 1960-61 
term. Grade school in northern Illinois 50 
miles northwest of Chicago. Salary open. 
Write Superintendent Avon Center School, 
Route 2, Box 556-B, Lake Villa, I1l. b 


CAMP TAKAJO FOR BOYS 
NAPLES, MAINE 

taff sine for counselors over 21 years 
of age and single for pioneering & 
tripping, fencing, photography, archery, 
sailing, riflery, general counseloring with 
younger boys; athletic men, preferably at 
secondary or college coaching level. Write 
Morton J. Goldman, 63 Arleigh Road, 
Great Neck, L.I., N.Y., or telephone HU 
2-9166. be 


COUPLE FOR GIRLS’ CAMP, Northwest 
Wisconsin Man - Waterfront director; 
woman - unit head or program director. 
Camp Birch Trail, 1329 E. Randolph Ct., 
Milwaukee, Wis. b 
COUNSEL ORS: Vermont Girls’ Camp. Col- 
lege sophomore or older. Dance, drama, 
photography, music (pianist and glee club 
director), riding instructor. Physical Edu- 
cation maiors for athletics and tennis. 
Physical Education majors, W.S.I. for 
swimming, small craft, sailing, water ski- 
ing. Write: Mrs. D. Dell, 315 West End Ave., 
New York 23, N. Y. b 








Partner Wanted 


WANTED — CO-DIRECTOR PARTNER 
(reasonable terms). Beautiful new coed 
summer camp featuring horsemanship and 
all other camp sports with all year round 
weekend and holiday program. 75 minutes 
NYC. Now earning year ‘round income 
from riding school. (100 campers—$745.00 
fee.) Advertising program started. Write 
Box 742. b 








Program Material & Services 


NEWSLETTERS, detailed plans, assistance 
for campcraft, wilderness activities. Youth, 
adult. Tested methods. Free bulletin, Write 


Box 714. 





Continued on page 52 








Work and Flavor Savers! 


H. B.C. 


CAMP FOODS 


Always at your prompt service — 
for food specialities since 1891, 
enjoying such popular H. B.C. items as 
Sweet Milk Cocoa, Instant Puddings, 
Cream Desserts, French Toast Mix, Cake 
Vixes. Gelatine Desserts, Instant Lemon 
Powder, and Soup Bases, and our many 
other camper favorites? 


new! 
reddi spred 


Butterscotch and Kreme cake 
icings. Nothing to add. No cooking or 
mixing required. Spread on right from 
can. Keeps indefinitely at room tempera- 
ture. Delicious, beautiful, and creamy 
smooth. Now used hy many hospitals, 
schools, restaurants, etc. because of its 
ease of handling, wonderful eating quali- 
ties, uniformity and economy. 70-lb. pail 
31¢ lb. 40-lb. pail 33¢ lb.. 6 No. 10 cans 
35é¢ lb. No. 10 can (8 lbs.) spreads about 
250 pieces of cake. 


beverage bases 


The best! One of our largest selling prod- 
ucts hecause of their wonderful taste, 
beautiful color, ease of preparation and 
economy. 2-lb can makes 2 gallons by 
just adding water. 12-lb. can makes 192 
§-oz. cup at less than 2%é each. 


jams and jellies 


The perfect spreads for the table. Recent 
acquisition of our own facilities for manu- 
facturing these products enable us to sell 
at a much lower because we have 
eliminated the middle man. Loaded with 
delicious fruit, perfect gloss. Meet all 
government standards of purity. All flavors. 


famous 
Are you 


Chocolate. 


cost 


tripperoos! 


The premium quality food packets. 


A wide 
selection of unusual and standard items 
in waterproof packets that require water 
and heating only to make four extra-large 
portions! Send for your 1960 list now! 


Camp Catalog and generous size samples 
on request to Camp Executives. 


HILKER & 
BLETSCH 
COMPANY 


affiliated with 
LESTER LAWRENCE & SON, INC. 


614 WEST HUBBARD ST., CHICAGO [0 

















50-STAR FLAG... FREE! 


SIZE 4’ x 6’ 
Fine Quality Bunting COUPON 
This coupon good for one new U. S. 
flag with a minimum order of one- 
hundred dollars. Offer expires May 10, 
1960. 











Try Us For 


New Ideas ... New Crafts 
. . . New Materials to tie in 
with Nature Craft Programs 


Craft Item Of The Year 
Make tile bracelets from pre-drilled 
wooden blocks, 34" tiles and elastic cord. 
+TB110 TILE BRACELET 40° ...n 
+TB112 TILE BRACELET $4.60 
(bulk material for 12 bracelets) puree 
tie lk _ SPA : nee -" 
(Du materials for racelets) 
e Write For FREE 1960 Catalog of Handicraft Supplies 
WHEN YOU THINK CRAFTS THINK... 
5832 Chicago Avenue 4707 Euclid Avenue 
Chicago 51, Ill. Cleveland 3, Ohio 


4 East 16th Street 
New York 3, N.Y. 


Position Wanted 





ASSISTANT DIRECTOR or Head Coun- 
selor. Woman, P.E. teacher. Twenty years 
top camp experience. Long term possibili- 
ties. Write Box 703. a 





CAMP DIRECTOR or HEAD COUNSELOR. 
Mature, experienced in administration and 
program development. Teacher, female, 
New England area. Long term possibili- 
ties. Write Box 724. ab 








CHOICE OF CAMP DIRECTORS EVERYWHERE 
4bumi- Span PORTABLE PIERS 


Here is the answer to your dock problems. Alumni-Span all-aluminum 
piers are easily installed to any desired size and shape regardless of 
bottom composition or contour. And just as easily removed to prevent 
winter damage. Present no storage problem. 


See our advertisement on Page 39, Camping Magazine's Annual Reference and Buyers 
Guide, and write today for complete information. 


METALLOY PRODUCTS CO. 7, J"K*nis, 





DO YOU NEED COUNSELORS? 
Grinnell College in Grinnell, Iowa, has 
counselors to fill your needs. Grinnell an- 
nually trains Water Safety and Small 
Craft Instructors (ARC). These courses are 
taught in the college physical education 
curriculum. Please state qualifications 
necessary for job and salary. General 
counselors also available. Send informa- 
tion to: Assoc. Prof. I. L. Simone, Grinnell 
College, Grinnell, Iowa. b 


WATERFRONT. 20 year old college sopho- 
more, “A” student, female, holds valid 
Water Safety Instructor. Experienced in 
instruction, water ballet direction, guard- 
ing. Extensive camping experience, includ- 
ing canoe tripping. Currently sophomore 
counselor in freshman dorm. Highest 
references. Write Box 730. b 


PHYSICIAN and WIFE, who is R.N., desire 
positions together as camp doctor and 
nurse. Available July-August, 1960. Write 
Box 731. b 
COUNSELOR, ARC SENIOR LIFESAVING 
and kInstructor’s Aide. Experience and 
training in land sports, water activities, 
woodcraft, music, arts and crafts. Write: 
Eileen Carol, 330 W. 36th, Gary, Ind. 
SUPERVISORY POSITION (female). Coed 
camp with staff family facilities. Graduate 
group worker with agency and camp ex- 
perience. Prefer Ohio, Southern Michigan, 
Western Pennsylvania or New York. Write 
Box 728. 

WANT SKIING PROGRAM? 
Dartmouth undergraduate, classified as 
“Expert’’ by National Water Ski Assccia- 
tion. Three years teaching experience. Has 
excellent boat, 60 H.P. Scott motor, 8 pair 
skis, everything for complete program. Ex- 
cellent references. Salary or camper pay 
per lesson arrangement. Prefer no cabin 
duties. Will accept East or West assign- 
ment. Write: Ned Harley, 101 Richardson, 
Dartmouth College, Hanover, N. H. b 
DIRECTOR OF COMPLETE KITCHEN fa- 
cilities, dining room, ordering. An estab- 
lished chef with full kitchen staff. Previous 
long standing experience. Contact: Mr 
Svdney Gunan, 29 Norton St., New Haven 
11, Conn. b 
NURSE. One year hospital experience 
Travel any area. Send details, salary, travel 
allowance, etc. Loretta Laurin, 1730 Indian 
Road, Kalamazoo, Mich. b 








Used Equipment for Sale 


25 ft. “OLD TOWNE” canoes, excellent 
condition. List $400 each. One $300, both 
$500. Paddles. 7044 Lynford St., Philadel- 
phia 49, Pa. b 
CHLORINATOR, Wallace-Tiernan, A-588, 
115V, 60cy. Instructions. Used two months. 
$150 (cost $250). Gordon, 508 Dryden Road. 
Ithaca, N. Y. ab 








CLASSIFIED ADVERTISING RATES 
25¢ per word; min. $5.00 





Box Service, if desired — 
$1.50 per insertion 
Bold Face, if desired — 
$1.00 per line in addition to 
word count 
White space, if desired, 
$1.00 per line 





Minimum cost per insertion — 
$5.00 
payable in advance 
CLASSIFIED CLOSING DATES 
15th of Month Preceding Cover Date 
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Camps for Sale 


Camps for Sale 





LONG ESTABLISHED PRIVATE camp for 
girls in Adirondack mountains. Complete 
enrollment for 1960. Director wishes to 
retire. Write Box 702. labcde 


DAY CAMP — NURSERY 
Established 15 years. Reputable day camp 
with private residence. Exclusive suburban 
estate. 15 acres. 2 pools with filters. Com- 
plete athletic facilities. Several buildings. 
All with plumbing. 500 summer campers 
plus 150 winter nursery. Director Co-op. 
Income assured. Attractive terms. Write 
Box 743. b 


CAMP-SITE BERKSHIRES on Lake Gar- 
field, 135 miles from NYC. Over 100 acres, 
modern sixteen room house and buildings, 
over 20,000 feet floor space. Write Box 740. 

b 


CHILDREN’S CAMP 
Eagle River, 200 acres, private lake, stadi- 
um, lodge and dining hall accommodating 
120, cabins, all athletic facilities, boating, 
swimming, horseback riding, etc. M. Breen, 
9 E. Huron St., Chicago 11, Il. b 
1,200 CAMPS & SITES — $15,000 & UP 
One of the largest and most reputable 
school and camp realtors in the United 
States. Established 35 years. Exclusively 
selling camps, day and boarding schools. 
Appraisals for all purposes. Write for list 
of attractive offerings, specify locations 
preferred, to Mr. M. Otto Berg. 
NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
551 5th Avenue, N. Y. C. 17 MU 2-8840 
TEXAS HILL COUNTRY. Famous camping 
area. Ideal climate, location. 110 bunks. 
ACA standards, brochure. Write 3208 
Drexel Drive, Dallas, Texas. b 


FOR SALE. WELL KNOWN, successful 
Southern prestige camp, unexcelled loca- 
tion. Private lake, stables, athletic field. 
Fully equipped for 175 campers and staff 
Write Box 733. be 


CONSULTATION SERVICE AND SALES 
WITH WHOM CAN YOU TALK — 


When you want to: BUY or Sell a camp? 
Our 40 years of camp experience may help 
with your problems confidential, of 
course. 

We have individuals and institutions eager 
to purchase operating and non-operating 
situations. Why not list your needs or 
property with us? Our service has resulted 
in prompt and favorable action for our 
clients. 

WILLIAM V. DWORSKI & ASSOCIATES 


245 Mckinley Ave. New Haven 15, Conn. 


FOR SALE IN THE WEST 
CAMPS, CAMP SITES, RANCH LAND 


Private camps; institutional camps; camps 
for boys; camps for girls; mountain, lake 
and desert camps; and camps by the sea. 
Financing and purchase loans may be ar- 


ranged. 

WALLACE HEBBERD 

(since 1925) 

Santa Barbara 
FOR SALE. 160 acres rolling land with 25 
acre private lake. Near Hesperia, Michigan. 
Inquire: D. Seibert, 18152 Pembroke, De- 
troit, Mich. KE 5-1343. b 


California 








Camps for Sale or Lease 





SALE, LEASE OR PARTNERSHIP 


Available at once. 50 acre children’s camp 
property near Brattleboro, Vt. 15 build- 
ings accommodating 100. Private lake, ten- 
nis, horseback riding facilities. Write Box 


744 bec 





Camps Wanted to Sell 


CAMP SALES SPECIALIST 
If your camp is in Mich., Wisc., Minn., 
or Ill. and you have considered selling, 
please call COLLECT or write. I will make 
an appointment to see you, make a realis- 
tic evaluation of your camp, and discuss 
with you the possible sale in strict con- 
fidence. Call collect TY. 7-0333 or write 
A. J. Ditzik, Tyler Realty & Investment 
Co.. 4760 Grand River, Detroit 8, Mich. tf 








Services 





PLANNING TO BUILD A CAMP? 
Julian H. Salomon A.S.L.A. 
Landscape Architect—Camp Planner 


Consultation - Master Plans - Reports 


_ One Sky Meadow Road, Suffern, N. Y. 


PLANNING A CAMP? 
Then you'll want a copy of Camp Site 
Development (Cat. No. 19-527) the new, 
160 page enlarged book by veteran camp 
designer, Julian H. Salomon. Simplifies 
water supply, sewage, road and power 
systems, etc., with 70 pages of clear archi- 
tectural illustrations. Send $5.00 for your 
copy to Girl Scout National Equipment 
Service, Dept. C, 830 Third Ave., New 
York 22. b 





INDEX TO ADVERTISERS 


Admiral Equipment Co. 

American Playground Device Co. 
Artvue Postcard Co. 

Association Press 

Bernard Food Industries, Inc. 

Boin Arts & Crafts Co. 

Bradley Washfountain Co. 
Brotherhood Mutual Life Ins. Co. 
Burgess Publishing Co. 

B-Y’s of San Francisco, Inc. 
Calvert-Vasseur & Co., Inc. 
Camp Specialties 

Carbolineum Wood Preserving Co. 
Champion Knitwear Co. 

Chap Stick Co. 

Chuck Wagon Foods 

Cleveland Crafts Co. 

Consulting Biologists 

Daisy Manufacturing Co. 
Educators Mutual Insurance Co. 
El-Fab, Inc. 

Eze-Orange Co. 

Fulton Cotton Mills 

Gray Line 

Grey Owl Indian Craft Co. 
Harvard Table Tennis Co. 

Higham, Neilson, Whitridge & Reid, Inc. 
Hilker & Bletsch Co. 

Hoosier Tarpaulin & Canvas Goods Co. 
Kalmbach Publishing Co. 

Kellogg Co. 


CAMPING MAGAZINE 


Larson Co., J. C. 

Magnus Craft Materials, Inc. 

Manx Hotel 

Metalloy Products Co. 

Monogram Precision Industries, Inc. 
Monroe Co., The 

Mutual Benefit Health & Accident Assn. 
National Rifle Association 

New York Herald Tribune 

Old Town Canoe Co. 

Parents’ Magazine 
Parke-Hill Chemical 
Pillsbury Co. 
Remington Arms Co., Inc. 
Ronald Press Co., The 
Scotsman-Queen Products, Inc. 
Seidel & Son, Inc., Ad. 

Sexton & Co., John 
Smith-Junior Co., Inc. 

Standard Steel Products Mfg. Co. 
Stephenson Corporation 

Stern, Walter E. 

Syntex Chemical Co. 

Industries, Inc. 


Corp. 


Universal 
Vacuum Can Co. 
Velva-Sheen Mfg. Co. 
Victoria Printed Products, Inc. 
Wallace & Tiernan, Inc. 
Wallihan, Lewis 

Webb Manufacturing Co. 
Wyandotte Archery Co. 
Yorkmont Slate Co. 


-BOOKS- 


for 


Counselor training 


THE NATURE PROGRAM 
AT CAMP 


BY JANET NICKELSBURG 


Devoted to new 
methods for 
camp counse- 
lors to present 
nature material, 
this book aims 
to reinstate na- 
ture to its right- 
ful place. The author believes nature study 
should be a joyous experience within the 
reach of everyone. A new edition available 
in January 1960. 


STEPPING STONES 
TO NATURE 


BY Ropert BALE 


This instructor’s guide contains individual 
and group activities and projects to help 
campers develop an interest in nature. It 
also shows handicrafts using materials 
found outdoors. New edition available in 
January 1960. 


WORKBOOK FOR CAMP 
COUNSELOR TRAINING 


BY Marit Hartwic 
University of Michigan 


This manual is designed as an aid in 
training camp _ personnel. Sections on 
guidance training and camp activities will 
be valuable to all camp counselors. Revised 
edition copyright 1960. 


BY BARBARA ELLEN Joy 

Based on 26 years of camp experience, this 
book presents ideas on guidance training, 
camping development, the counselor, camp 


craft, social recreation and the waterfront. 
Copyright 1957. $2.75. 


To place your order, or for addi- 
tional information, write to 


BURGESS 
PUBLISHING CO. 


426 South Sixth Street 
Minneapolis 15, Minnesota 
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AFTER TAPS 


. the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed—of this wonderful 
thing called camping. 


The Camp of The Future 


By C. Walton Johnson 
Director, Camp Sequoyah 
Ashville, North Carolina 


HE CAMP of the future will have adequate but not 

luxurious equipment. Particular attention will be given 
to equipment that has to do with sanitation and safety. 
Structures will be rustic and will fit naturally into the 
camp setting. Houses will vary in design and will not be 
duplicates, nor will they be set in rows or quadrangles. 
There will be nothing of a military aspect about the ar- 
rangement of buildings or the layout of the camp grounds. 
There will be tree houses, wigwams, and log cabins tucked 
about here and there, half hidden in the trees. 

The camp of the future will be located well away from 
villages, resorts, and highways, yet easily accessible and 
within easy reach of a good hospital. More attention will 
be given'to natural beauty and to an appropriate setting 
for a camp program. Isolation will be considered one of 
the greatest assets of a camp location. 

Great emphasis will be placed on health and safety, 
and the camp of the future will be even beyond State 
Board of Health requirements in these respects. Particular 
attention, by men and women qualified for the task, will 
also be given to mental health, emotional adjustments, 
rest, diet, and sleep. 

In the camp of the future children will be given a 
chance to initiate, to choose, and a chance for creative 
activity, self expression, cooperative living, spontaneity 
in play, and the use of their imagination. Education is 
a continuous process. A child’s education is going on 
hourly whether the child is in school or not. Real educa- 
tion, that is education for living, is perhaps best achieved 
outside the school room. 

Leisure time education will command the attention of 
educators more and more in the future. Since the sum- 
mer camp affords the finest possible opportunity for leisure 
time education, and for the kind of education that en- 
ables men and women to meet the common everyday prob- 
lems of life, the camp of the future will hold a place of 
real importance in the educational program of American 
boys and girls. 

The camp of the future will be a child-conscious camp 
and will have a child-centered program. The program will 
be built around the child and his needs and his desires. 
There will be less regimentation. Directors will not be 
so much concerned about which activities are offered but 
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they will be deeply concerned about the way activities are 
conducted. 

Incentives for participation will be the winsome person- 
alities of understanding men and women and the inherent 
interests of the campers in activities of their own choice, 
rather than medals, emblems, cups, and competition. In 
the future a policy of artificial rewards and competition 
will be considered basically wrong. Such a practice vio- 
lates the laws of physical, mental and emotional health, 
as well as the laws of a sound educational process. 

No artificial stimulus will be needed to motivate par- 
ticipation when children are permitted to initiate, choose, 
plan, and direct. These are the things we expect them to 
do as men and women, and the camp of the future will 
give them opportunities to exercise such powers as chil- 
dren. Artificial rewards are entirely unnecessary when 
children are doing the things they want to do. 

In the camp of the future the personal element will 
play a bigger role. Children will be dealt with individually 
rather than en-masse. There will be more personal coun- 
seling and individual guidance. The life and personality of 
the counselor will be of primary consideration. Counselors 
will be “foremost companions,” leaders who teach by ex- 
ample. Common tasks and common experiences will be 
shared on a friendly basis. Such a camp will be a school 
of personality with opportunity for training in the art of 
living at one’s best. 

Character outcomes will be sought indirectly as the by- 
products of a full, free, life lived in a happy, harmonious 
society. Where there is physical and mental health, emo- 
tional integration and wise guidance there is no need to 
worry about character. Character is the by-product of 
right living. 

The camp of the future will emphasize the importance 
of appreciations: appreciation of nature through contact 
with nature under the most favorable circumstances; ap- 
preciation of music by participating in the listening to 
good music; appreciation of people through association 
with fine personalities; appreciation of God through a 
revelation of God in nature, worship, and the best in 
human personality. In such a camp children will be in- 
spired to worship beauty in nature as a manifestation of 
God, goodness in people as a manifestation of God, truth 
wherever found as a manifestation of God. 


—This article originally appeared in Camping Magazine's 
October, 1936, issue and is reprinted in “Light from a 
Thousand Campfires,” published by Association Press. 
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Look to Pillsbury 
when you face appetites 
as big as all outdoors 


FREE! 1 case of ‘Biscuit Mix with 


Buttermilk’ for every 10 cases of Pillsbury 
Institutional Products you buy 


When those hungry ‘‘outdoorsmen”’ storm in at mealtime, bring on the 
Pillsbury reinforcements! Baking powder biscuits, for instance. Nothing like 
piping hot Pillsbury Buttermilk Biscuits to turn a camp or resort meal 

into a real victory for you. Biscuits ’n’ honey. Biscuits for meat pie toppings. 
For good old-fashioned strawberry shortcake.* Tender, flaky, so good. 

So quick to disappear. So quick to fix, too. All Pillsbury Institutional Products 
save time... pin down portion costs... build your reputation for 

serving good food. Get set for the summer siege. Stock up now on Pillsbury 
and you’ve got the battle half won. Remember—you get a case of 

Biscuit Mix with Buttermilk free for every 10 cases of our products you buy! 


*Get your free recipes on variety uses 
for biscuits from vour Pillsbury representative 


or from: The Pillsbury Company, Station No. 431, 


Minneapolis 2, Minn. 


Pillsbury 


PANCAKE & 
WAFFLE MIXES 
Deluxe Griddle 
Golden Rich Pancake 
Waffle 
Buttermilk Pancake 


CAKE MIXES 
White Cake 
Chocolate Cake 
Devils Food Cake 
Lemon Gold Cake 


Angel Food Cake 
Yellow Cake 
Orange Cake 
Spice Cake 
Gingerbread 

Brownie 


QUICK 
HOT BREAD MIXES 
Biscuit Mix with Buttermilk 


Plain Muffin 
Bran Muffin 








Corn Muffin 
Buttermilk Corn Bread 
Sweet Roll and Coffee Cake 
Hot Roll 
Deluxe Dinner Roll 


PIE FILLINGS & 
FROSTING MIXES 
Lemon Chiffon Pie Filling 
Milk Chocolate Chiffon 
Pie Filling 
Creamy Fudge Frosting 


INN 
JL 


“All Purpose” 
Creamy White Frosting 








SPECIALTY MIXES 


Pie Crust 
Cake Donut 
Chef Style Breader 


Batter 
Enriched Farina Wheat Cereal 


POTATO PRODUCTS 
Chef Style Potato Flakes 








| NOW! A COMPLETE 
| AIR RIFLE RANGE 


ty) RY: 
IN ANY 


“S15 ft. SPACE 


Jy [plete] 





~~ x 
%:. 





OUTDOORS 


. 94 Daisy Air Rifles 

. 500 Case Daisy BB Shot (12,800 rounds) 
5010 NRA Instructions Sheets 
78-A Official NRA Air Rifle Targets 
78-B Practice Targets (400 bulls) 


168 Range Backstops (portable, self-standing 
corrugated with canvas backstop) 


Rifle Instructors Packet 


Order Range Now On Coupon! 
FREE GUN REPAIR SERVICE 


Only Daisy offers camps free annual gun inspection and 
repair service. Camps like it—we’ve done it for years! 


DAISY MANUFACTURING COMPANY 
DEPT. 3020 ROGERS, ARKANSAS, U.S.A. 


[) FREE PACKET: send Camp Director’s Packet. 
[] FREE GUN REPAIR SERVICE: send details. 


[}] COMPLETE RANGE EQUIPMENT: I enclose 
$35.95. Send equipment (shown in ad) PREPAID. 


NAME —e ————————— 

ST. & No — 

as ee OE Oe 
Comp Nome. , a . ‘i 


Comp Address _—_ __ 


OR 
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